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Week’s Output Bounds Back to 41,120 Units 


Sparks 


July Looks ‘Hot’ 
Holler Changes Pace 
Policies Pay 
Prince Wells 
- oor ~« 
By 


Chris Sinsabaugh 










F pene FIRST fortnight sorta 
indicates that sales for the 
seventh month are going to be 
better — much 
better in fact— 
than projec- 
tionists fore- 
casted some 
time back. Fac- 
tory production 
during the sec- 
ond week of 
July upped 
consider- 
ably over the 
preceding one 

Bill Holler in which _holi 

days slowed up 
the plants. Now, however, it 
looks as if business will be brisk 
—all things considered—for the 
balance of July and that its 
sales figures at the end of the 
stretch may chirp us up. 

From what I hear there seems | 
to be some basis for this ex-| 
pectation. Factories may be 
getting ready to shut down for} 
changeovers but that does not 





mean cessation of activities in 
the field, for there still are many | 
38 models to be sold. Dealers, | 
though, are not overstocked and | 
the factories are turning ’em out} 
just fast enough to meet any 
calls for cars that may be made 
by the retailers. All of which, I 
take it, means a good July, with 
an overflow into August. 
* * * 

A STRAW which shows which 
way the wind is blowing at the 
present time is had in the start 
of a big advertising campaign 
in the dailies by Bill Holler, 
Chevrolet’s general sales man- 
ager. This campaign opened this 
week and there will be broad- 
side after broadside of printer's 
ink fired by Chevrolet, which 
senses the July market and is 
going after it. 

All of which is part of the 
Holler strategy, an evolution of 
the campaign he _ formulated 
several months back and which 
in a way is the same policy 
which brought such fruitful re- 
sults last year and the year be- 
fore. The basis of it is to so} 
time the change of pace that 
first he cleans up or rather re- 
duces his dealers’ used car stock | 
to normalcy or even lower, then | 
puts on the steam on the new) 
cars. 





a ob * 
IT WILL BE remembered that 
back in ’36, February and 


(Continued on Page 19, Col. 1) 





Gains Attributed 
To Ford, Pontiac 
And Studebaker 


Chrysler Corp. to Continue 
Operations During Its 
Inventory Period 


By Pete Wemhoff 
Associate Editor, AN 


DETROIT. — Bounding 
back after a _holiday-cur- 
tailed week, U. S. and Can- 
adian production of cars 
and trucks zoomed to 41,120 
units the current week, end- 
ing July 16, as against a re- 
vised total of 24,788 vehicles last 
week and 115,164 in the corre- 
sponding period of 1937. 


This brings July’s total output 
to date to 66,564 units and the 
Jan. 1-to-July 16 figure to 1,- 
370,300 units. July’s final total 
is still problematical, since the 
current week’s operations are 
likely to represent the final as- 
semblies on 1938 cars at several 
plants. However, several other 
companies will continue produc- 
tion well into August, until 
changing over to 1939 models. 

The extent of these manufac- 
turing operations, dependent on 
retail sales of course, will | 








(Continued on Page 13, Col. 3) 


U.S. to Provide 
$158,500,000 for 
1940 Road Aid 


W ASHINGTON.—Government 
road aid, under the Federal Aid 
Highway Act of 1938, will pro- 
vide $158,500,000 for the fiscal 
year 1940 and $191,000,000 for 
1941. 


In addition to these sums, un- 
allocated balances of federal aid, 
estimated at $150,000,000, are 
expected to be made available 
to the states, as of Jan. 1, 1939, 
for use in 1940, according to the 
U. S. bureau of public roads, 
under whose auspices the money 
is expended. 

Federal aid for 1940 and 1941 
will be apportioned for the fol- 
lowing purposes: 





1940 1941 
Primary roads $100,000,000 $115,000,000 
Secondary roads 15,000,000 15,000,000 
Grade crossings 20,000,000 30,000,000 
Forest roads 10,000,000 13,000,000 
Public land roads _ 1,000,000 2,000,000 
National parks 4,000,000 5,000,000 
National parkways 6,000,000 8,000,000 


Indian roads 2,500,000 3,000,000 

Penalties for increased diver- 
sion by states, as provided for 
in the 1934 Federal Highway 
Act, are unchanged. States that 
divert more highway funds than 
they did in 1934 are subject to 


|a penalty of the loss of one-third 


of their allotments. 

Last year New Jersey was 
penalized to the extent of $250,-| 
000,000. 


is an engraving plaque, shown here, 


By William C. Callahan 
Associate Editor, AN 


DETROIT.—That John L. 
Lewis head of the Committee for 
Industrial Organization, will 
hurl his burly bulk into the 
breach—which has existed for 
the past several weeks between 
Homer Martin, President of 
the United Automobile Workers, 
and his desposed assistant, Rich- 
ard T. Frankensteen—seemed 
eminent Friday with the ad- 
mission by Lewis that he had 
called Martin to Washington for 
a conference. 


Just what measures Lewis can | 
take to force the reinstatement | 
of Frankensteen and his cohorts | 


remains to be seen. 


Lewis’ action followed a con- 
ference with 13 presidents of 
locals within UAW, who, accord- 
ing to his version, stated that 
the present disturbance was lim- 


ited entirely to paid officers of | 


the organization, with the mem- 
bership still remaining intact. 


These men, according to Lewis, | 


branded the present dispute as 
unnecessary and urged the CIO 
to step into the picture in an ef- 





The Top Ten 


PASSENGER CARS 
First Ten in Registration as 
Reported in AN Today: 


1938 1937 
Pos. Make Pos. 
1—215,033 Chev. 363,893— 2 
2—183,910 Ford 433,637— 1 
3—119,401 Plym. 230,007— 3 
4— 71,013 Buick 88,999— 7 
5— 48,443 Dge. 126,032— 4 
6— 44,714 Pont. 99,938— 5 
7— 42,211 Olds. 91,968— 6 
8— 22,657 Pack. 50,547— 8 
9— 22,288 Chrys. 41,402—10 
10— 18,796 Hud. 46,099— 9 
Total All Makes: 
865,672 1,744,028 
For complete standings of all 

makes, see Page 13 this issue. 





service representative of Chrysler Corp., C. L. Bowlus, 
manager; Doyle; William Peach, general manager of the firm, and Charles 
E. Sering, manager of the Dodge Detroit region. 










AN OFFICIAL 100 per cent service efficiency rating has been awarded 
to Thos. J. Doyle, oldest Dodge dealer in Detroit. 


Visualizing the award 
with (left to right) James Moriarity, 
Doyle’s service 


Lewis Moves to Terminate 


UAW Factional Squabble 





harmony. 

In his statement to reporters 
at Washington, Lewis is quoted 
as saying that the 13 local pres- 
idents had made no suggestion 
to him as to how CIO could log- 
ically settle the present trouble, 
but had assured him that any 
suggestions or steps he might 
make would be accepted by the 
membership. Whether this was 
meant to convey the impres- 
sion that Lewis could arbitrarily 
over-rule Martin and reinstate 
the five officers previously de- 
posed, was not explained. 

Up to now the Martin faction 
‘has had Lewis in a rather em- 
barrassing position, since the 
charges of communistic leanings 
against the five deposed leaders 
|would make it necessary for 
| Lewis to assume the position of 
supporting the communists with- 
in his organization as against the 
|anti-communistic group. There 
is also some question that the 
reports of solidarity among the 
union membership are not at 
least slightly optimistic. 


(Continued on Page 17, Col. 1) 


i to re-establish peace and 





Cites Big Three’ 
Competition As 
Boon to Publie 


Survey Discredits Charges 
of Repressive Monopoly 
in Motor Industry 








By William Ullman 
Washington Correspondent, AN 


WASHINGTON. — “The 
battle among the three giants 
in the automobile field 
(Chrysler, Ford, General 
Motors), sets the high mark 
of economically useful com- 
petition that our system has thus 
far presented.” 

This interesting and very sig- 
nificant statement appears in the 
course of a highly important study 
published this week by the Brook- 
ings Institution here, generally 
regarded as the outstanding 
private organization in the 
U.S. devoted to economic studies. 

The Brookings report, made by 
Edwin G. Nourse, director of the 
economics division,and Dr. Horace 
B. Drury, makes the point that 40 
per cent of the nation’s industry 
is controlled by large corpora- 
tions, but emphasizes that eco- 
nomic progress rather than re- 
pressive monopoly, has resulted 
through intensive competition on 
a wide scale. 

The report further stresses the 
fact that “beneficial competition” 
still forms the underlying basis of 
the economic life of the United 
States; thus definitely refuting a 
theory which has been gaining 
| some credence that the era of com- 
| petitive capitalism has ceased to 
| exist. 

In discussing the question of 
monopolies, the authors declare 
| that they are broken now above 
and below through the inventive 
ingenuity of competitors and by 
modern merchandising methods, 
both of which make a static con- 
dition impossible. 

Here the Brookings report cites 
the case of Ford, General Motors 
and Chrysler, whose struggle for 
| a growing share of the business in 
| the low-price field have riven a 

(Continued on Page 2, Col. 1) 





Sslnaus Index Drop Halted 
As 72 Areas Show Gains 





DETROIT. — Favorable signs 
are seen in the increased num- 
ber of individual areas regis- 
tering business gains in June, 
according to the monthly survey 
of 147 trading areas of the 
United States conducted by the 
research division of Brooke, 
Smith & French Inc. 

Seventy-two areas 
|their standings in June _ over 
| May, while only 45 declined. 
| Thirty other areas held to their 
previous month’s standing, plac- 
ing a total of 102 areas in a 


improved 


more favorable position in the 
| general business situation, ac- 
| cording to the report. 

| Noticeable among the improv- 
|ments are those in _ localities 
where business activity has been 
declining steadily, especially in 
the New England textile section 
and parts of Pennsylvania and 
New York states. 

The decline in the national in- 
dex was halted in June. While 
national business conditions re- 
main at 41 per cent below nor- 

(Continued on Page 11, Col. 1) 
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Brookings Cites ‘Big Three’ Competition as Boon 


Survey Discredits Charges 
of Repressive Monopoly 





(Continued from Page 1) 


remarkably fine example of ‘ ‘eco- 
nomically useful competition.” 

Dr. ourse and Dr. Drury, 
holding up these corporations as 
models in this regard, indicate 
that the competitive struggle be- 
tween the leading chemical com- 
panies, mail order houses, food 
chains and electric concerns is of 
the same general order. 

“If,” they ask, “we could get 
home-building giants competing 
with each other, might we not get 
a similar lowering of prices of 
basic materials by supplying an 
assured 1 cose 4 market, which 
would make possible the long-de- 
layed liason between low-cost 
fabrication and cheap materials 


Greyhound Plea 


for Equipment 
Loan Granted 


WASHINGTON. — The _ Inter- 
state Commerce Commission 
granted today an application of 
13 subsidiaries of the Greyhound 
Corp. to issue serial equipment 
notes aggregating $4,200,000 for 
the purchase of 356 coaches, and 
authorized the parent company 
to assume obligation as guaran- 
tor of $3,552,000 of the notes. 

The only note not covered by 
the Greyhound Corp.’s guaran- 
tee will be one for $720,000 to 
be issued by the Pacific Grey- 
hound Lines to the American 
Trust Co. of San Francisco in 
connection with which the Grey- 
hound Corp. did not ask author- 
ity as guarantor. 

Except for the Pacific Grey- 
hound Lines and the Northland 
Greyhound Lines, Inc., the sub- 
sidiary companies will borrow 
from the National City Bank of 
New York. Northland’s $480,000 
will be obtained from the First 
National Bank of St. Paul, Minn. 

The coaches will be invoiced 
to the companies at prices rang- 
ing from $15,000 each to $17,000, 
f.0.b. Pontiac, Mich., including 
all equipment except tires, which 
are rented from manufacturers 
on a monthly basis. 

The sums to be borrowed on 
the notes cover only $12,000 a 
vehicle, the rest to be paid from 
cash of the applicants. 








AN’s Almanac, published once a 

. is considered THE reference 

k wherever automotive informa- 
tion is desired. 





AMA Attorney 


in that field? Local builders have 
shown themselves incapable of de- 
veloping either operative effi- 
ciency on the modern industrial 
plane or the pressure toward mass 
supply and rock-bottom prices for 
materials.” 

The report discusses exhaus- 
tively the whole price question 
and notes the change from the 
old cost-plus system of fixing 
prices to the present constructive 
attack on the hg by most 
industries, in which the industry 
“courageously” starts from the 
consumer’s want and his purchas- 
ing power and accepts the task of 
filling the need within the pre- 
scribed limit. That, of course, is 
what the automobile industry has 
been so eminently and so out- 
standingly successful in doing, 
and it accounts in very large 
measure for the remarkable suc- 
cess of this industry. 

The authors point out that un- 
employment is hurtful to industry 
through loss of purchasing power, 
physical deterioration and plant 
obsolescence ; and also indirectly 
because it adds new burdens for 
relief, protection against crime 
and sickness, and the loss of labor 
efficiency and morale. 

“In a word,” the report de- 
clares, “nothing less than continu- 
ous capacity —— ean fully 
answer capital’s problem — any 
more than it can answer labor’s 
problem.” 

This fact, it may be added, is 
well understood by leaders in the 
automotive industry, who are leav- 
ing no stone unturned in their 
effort to raise still further the 
economic standard in their field. 

The Brookings report has been 
received with a great deal of in- 
terest in Washington in view of 
its timeliness with respect to the 
Congressional monopoly investi- 
gation now getting underway. 


May Car, Truck Sales 
Show Drop in Canada 


MONTREAL. — New motor 
vehicles sold in Canada during 
May numbered 17,977, against 
21,043 in May, 1937. Correspond- 
ing retail values of $19,991,349 
for May, 1938, and $21,453,443 
for May, 1937, registered a loss 
of 6.8 per cent for this year. 

Cumulative figures for the 
first five months of 1938, re- 
corded declines from last year, 
of 14.9 per cent in number and 
6.7 per cent in amount. There 
were 64,984 cars, trucks and 
buses sold for $72,127,151 this 
year, against 76,401 vehicles at 
awe for like period of 
1937. 


Asks Mich. 


for Strike-Ban Legislation 





LANSING.—Declaring that the 
automotive industry is perfectly 
willing to pay high wages and 
bargain collectively with its em- 
ployes, Albert E. Meder, attorney 
for the Automobile Manufactur- 
ers Assn., entered a plea here 
this week for legislation which 
would effectively ban _ strikes, 
slow-downs and sitdowns and 
thus insure uninterrupted pro- 
duction. 

The plea was entered at a 
hearing before the legislative 
council committee appointed to 
draft a Labor Relations Act to 
be submitted to the next legis- 
lature. Meder said he preferred 
no governmental interference at 
all. 

However, he urged three card- 
inal points to be incorporated in 
any legislation recommended: 

1 No strike could be called, 
except on a majority vote | 


9 Grievances must be pre- 
sented to the employer in 
written form before a strike can 
take place. 


3 Ten-day advance warning 
should be given any employ- 
er before the strike occurs. 


In addition, Meder sought 
clauses in the law which would 
make it possible to find employes 
guilty of unfair labor practices, 
covering such points as coercion 
to obtain members, bans of sit- 
downs, slow-downs and violation 
of company-union agreements. 

In answer to a question from 
Rep. Joseph C. Murphy, Detroit, 
as to whether industry would 
guarantee workers against inter- 
ruption of employment, Meder 
asked: “What guarantee can you 
give that people will buy cars? 
We are perfectly willing to con- 
tinue production and employ- 
as cars can be 
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A RECENT VISITOR of George Daniels (left), Pontiac dealer in San 
Francisco, was A. B. Sorie (right), Pontiac dealer in Houston, Tex. They 


are shown chatting with C. P. 


Simpson, Pontiac general sales manager, 


who was in California during Sorie’s visit. 


K.C. Picture Gets Rosier; 
Used Car Shortage Feared 





Special to Automotive News 


KANSAS CITY.—With wheat 
shipments pouring into Kansas 
City to break all previous rec- 
ords, the business picture here 
is looking much brighter. This, 
coupled with the “Sales Makes 
Jobs” campaign that is gaining 
much headway in the Middle 
West, is having its effect on the 
automobile sales situation here. 

C. M. Woodward, secretary of 
the Kansas City Motor Car 
Dealers Assn., says that business 
generally is improving in this 
section with a changing attitude 
on the part of both the business 
man and his sales force. 

“There has been a seeming in- 
difference the last few months,” 
Woodward said, “the average 
business man saying to him- 
self ‘What’s the use?’ The sales- 
men seemed to have the same 
spirit with the result that sales 
continued to slump despite lots 
of capital available. Now this 
spirit is changing the business 


Brake Testing 
Boosts Detroit 
Repair Business 


DETROIT.—Sharp upturn in 
brake adjustment work among 
car dealerships and garages here 
as the result of voluntary brake 
tests, being conducted by the 
police department in cooperation 
with Hudson Motor Car Co., is 
reported by H. H. Shuart, man- 
ager of the eDtroit Auto Dealers 
Assn. The campaign, which is 
being conducted nationally by 
Hudson in cooperation with 
polic of various cities, is re- 
ported bringing equal result in 
other centers. 

“Many owners,” said Shuart. 
“are finding much to their sur- 
prise that their brakes which 
they thought were in perfect 
condition have serious defects 
when emergency stops are re- 
quired. While the tests and lat- 
er adjustment are purely volun- 
tary, a majority of those finding 
their brakes to be faulty have 
had adjustments made at once.” 

A surprisingly high average of 
the brakes have been found in 
good condition, according to 
Shuart, with approximately 87 
per cent of those taking the test 
meeting fully its rigid require- 
ments. Among the remaining 
13 per cent most owners were 
not aware of the faults. 





Considers Sales Tax 


COLUMBIA, S. C.—There is every | 


picture, and automobile dealers 
are out to push their sales as 
never before. Already there is 
a better sales response and the 
dealers are showing renewed in- 
terest. It really is better here.” 
June registration figures for 
Jackson County (Kansas City) 
show a total of 711 new units 
for the month and a total of 7,- 
028 for the year so far. This was 
under the figure for last year, 
however, when the month to- 
taled 1,193 and the year to July 
lst was 11,317. June was about 
30 per cent of June, 1937. May 
had been about 50 per cent un- 
der last year. Buick, Chrysler, 
Ford and Packard sales all were 
better in June than in May. 


Used cars have been selling 
better than new cars as a gen- 
eral rule. Dealers now are fac- 
ing an actual shortage of the 
better used cars. Some dealers 
believe there will be an acute 
shortage of this type of used 
cars before fall, particularly in 
that period when some of the 
plants are closed down in prepa- 
ration for new models. 

Commercial car registrations 
here for June were 77, with 854 
to date. 


AN’s Washington bureau supplies 
readers with all important happen- 
ings in the nation’s capital, affecting 


the automotive and allied industries. 








Ford to Expand 
Paper Mill at 
Cost of $300,000 


DEARBORN. — Expansion of 
paper mill facilities at the Rouge 
Plant of the Ford Motor Co,, 
costing $300,000, is announced. 


The expenditure covers a 
building addition 260 by 60 feet 
and new equipment, which will 
increase the paper mill’s ca- 
pacity by about 40 per cent. The 
equipment is designed for the 
production of a new resin board 
developed by Ford for use as 
upholstery backing in car body 
interiors. 

New equipment includes a 
giant paper board drier 156 
feet long, which is capable of 
drying binder board about four 
times as fast as any machine of 
its type. Although temperatures 
within the drier range from 235 
degrees F. to 300 degrees, the 
outside is kept cool to the touch 
through use of special insulating 
material. 

A new 1,825-ton hydraulic 
press, also being installed, is 
said to be the most powerful of 
its kind in the paper world. It 
will heat the resin board to a 
temperature of 320 degrees and 
apply to it a pressure of 65 tons 
to the square foot. This makes 
the board extremely hard and 
water resistant. 


The addition to the mill build- 
ing is of concrete and steel, with 
two 30-foot bays of two-story 
construction to accommodate of- 
fices and chemical storage. Spe- 
cial sub-floor construction of 36- 
inch concrete was required in 
spots to support heavy tanks 
and machinery. 


June Studebaker 
Retail Sales Top 
Dealer Shipment 


SOUTH BEND, Ind.—Paul G. 
Hoffman, president of the Stuile- 
baker Corp., this week repor‘ied 
3,067 June sales to dealers, both 
export and domestic, as com- 
pared with 10,142 in June, 1937. 

Retail deliveries by dealers in 
the United States alone, however, 
totaled 3,149 compared with 8,- 
290 in June 1937. Dealers’ stocks, 
as of June 30, were 6,391 com- 
vores with 14,755 on June 30, 








Thompson Tells Problems 
To Workers at Meeting 





DETROIT.—Taking a new 
tack in employe-employer rela- 
tions, Thompson’ Products Inc., 
this week called together the 800 
employes of the company here 
and their wives to explain the 
present financial status of the 
company, its outlook, problems 
and factors contributing to its 
success or failure in the future. 

Ray S. Livingstone, personnel 
director of the company, met 
the employes at Deutsches Haus 
here and told them at the pres- 
ent time there was definite indi- 
cations of an upturn in business 
by the end of August, which 
would result in a gradual re- 
employment of 200 more work- 
ers before October. Steady em- 
ployment was predicted for a 
total staff of 600 workers during 
October, November and Decem- 
ber. 

Livingstone declined to predict 
beyond the end of the year, de- 
claring that it would be impossi- 
ble to make any such projections 


possibility that the South Carolina| until the reaction of the buying 


legislature will consider a_ general 
sales tax at its next session to pro- 


public to 1939 cars had been ap- 


fidence which has been manifest 
during the past several weeks, 
he added. 

Discussing the problems of the 
company, which he indicated al- 
so were the problems of the 
employes, Livingstone said: 

“If labor will behave itself 
and show some interest in the 
problems of businessmen; if 
government will spend less than 
it takes and eliminates non-pro- 
ductive jobs growing out of 
laws, regulations and_ restric- 
tions, things will pick up.” 

Business, he declared, was not 
to blame for the recession which 
started last year but charged 
that strikes had done much to 
undermine the confidence of the 
buying public. 

Frederick C. Crawford, presi- 
dent, spoke briefly and then pre- 
sented emblems to 52 members 
of the Old Guard Assn., com- 
posed of employes who have 
been with the company from 
five to 25 years. Two 25-year 


men were presented with dia- 
mond studded emblems and a 





of all employes taken on secret | ment as long 


ball ld.” praised. It would also depend up- 
allot. | SO 


‘on a continued restoration of con- 


check for a quarter of their 
year’s salary. 


vide revenue for an _ anticipated 
deficit. 
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Experts Propose Changes in Traffic Standard 
Parking, Signaling, Speed | 


Among Recommendations 





special to Automotive News 

WASHINGTON. — Important 

roposals, suggested changes in 
the nation’s traffic laws, were made 
this week at a meeting of more 
than 75 national traffic experts 

thered for the three-day session 
of the executive committee of the 
National Conference on Street and 
Highway Safety. 

Among the suggestions made, 
and incorporated as official recom- 
mendations of the conference, 
ere the following: 

A three-position method of 

hand signal designed to 
provide motorists throughout 
the country with uniform safe- 
guards for stopping and turning 

A law to prohibit vehicles 
2 from stopping, standing or 
parking on paved or main-trav- 
ded portion of all highways out- 
sde business and residential dis- 
tricts. 

A 50-mile-an-hour prima 
3 facie speed limit (set by law, 
but discretionary enforcement by 
police) during daylight hours and 
a 45-mile-an-hour limit at night. 
A footnote to the 50-mile-an-hour 
daylight limit reads: “A higher 
daylight limit may be proper for 
certain states, such as Western 
Plains states where higher speeds 
are safe over a much greater 
cent of rural highway mileage be- 
cause of favorable physical and 
traffic conditions.” A suggested 
speed limit of 25 miles an hour in 
wban business and residential 
districts also was adopted. 


Acheson Promotes 
Ray Szymanowitz 
PORT HURON.—Raymond 
Szymanowitz, formerly techni- 
cal director of Acheson Colloids 
Corp., has been 
moved up to 
vice - president 
and_ technical 
director of 
Acheson In- 
dustries, Inc., 
technical 
develop- 
ment company 
for the Acheson 
interests. 

In his new 
capacity, Szy- 
manowitz will 
continue supervision of all re- 
search activity of Acheson Col- 
loids Corp., here. 


Szymanowitz 


WE ARE printing some sales prom¢ 
of a small booklet for distribution to th 
and more especially the car dealers. 

We would like to quote from the 


tive News: 


Reprint Requests 


4, Motorists required to stop ‘ 


upon an audible whistle from 
approaching locomotives at grade 
crossings. Cars to be stopped not 
less than 50 feet from the first 
rail at such crossings. 
5 A system of “walk” lights 

for pedestrians at busy ur- 
ban intersections. 

In addition to these recommen- 
dations the authorities—meeting 
for the first time since 1934 to re- 
vise and modernize traffic stand- 
ards—discussed and acted upon a 
host of other important questions 
involving the use of motor cars 
on today’s streets and highways. 

During the course of the discus- 
sion, which led to the adoption of 
the speed limit recommendations, 
Dr. Miller McClintock, director of 
the Yale Bureau of Street Traffic 
Research and a foremost authori- 
ty, declared that he was opposed 
to all arbitrary speed limits. 

“The only sound speed limit in 
my estimation is the old principle 
that a motorist should never drive 
faster than he can and still hold 
adequate control over his car,” Dr. 
McClintock said. “His speed 
should be gauged by conditions 
ahead.” . 

Much consideration was given 
by the conference to the important 
matter of adequate highway signs 
and route markings. Also, a 
special committee studied the 
“acute problem” of bicycles as a 
highway menace. 

“The bicycle,” said Lew Wallace, 
Iowa motor vehicles director, “is 
everywhere, weaving, darting, and 
slowly but surely driving us all 
crazy. We’ve got to do something 
on a national scale or this juvenile 
juggernaut will chase us off the 
streets.” Wallace proposed to hold 
parents directly responsible for 
child riders’ actions. — 

The conference, which held day 
and night sessions at the U s 
chamber of commerce building 
here, was presided over by George 
R. Wellington, assistant chief of 
the safety section, Bureau of Mo- 
tor Carriers, ICC, and by Col. A. B. 
Barber, director of the National 
Conference on Street and High- 
way Safety, who also is chief 
of the chamber’s transportation 
division. 

ees 
200 correspondents 
Ae a eae throughout the 
United States and the world, to keep 
its readers in step with march of 
events throughout motordom. 





omotional literature in the form 
e automotive trade, 


following articles in Automo- 


May 14—First two paragraphs from column entitled Sparks 


by Chris Sinsabaugh. 


May 14—First four paragraphs from editorial entitled “Sales 


Through Service.” 


May 21—First six paragraphs from front page editorial en- 


titled “Customer Followup.” 


May 28—Four paragraphs from 


editorial entitled “The Man 


Behind the Gun”—these paragraphs beginning with words “In 


times—” and ending with words “ 


ter placement.” 


June 4—Entire editorial entitled 


—as the result of their bet- 
“A Finger in the Dike”. 


May we have permission to do so, of course, giving you a 


courtesy line?—W. J. Phillips, 
ucts Corp., Cleveland, O. ¢ 


* 


sales manager, Simplex Prod- 


* 


Editor’s Note: Automotive News feels highly complimented by 


the number of requests it h 
the series of service articles 
during the past few months. 


as received for permission to reprint 
and editorials which it has published 


Its editors feel that the campaign, now being carried on to 
arouse a real interest in service work among automobile manu- 
facturers and dealers, is scratching the surface of one of the most 
important phases of present day automobile merchandising. They 


are therefore most appreciative o 
In the industry to carry this message 


People. 


Permission not only is wholeheartedly granted to those who} 


f any effort on the part of others) 
to a greater number of) 


“Sales Through Service” campaign. 











AVERAGING MORE than 100 daily, visitors to the Buick plant in 


Flint are being augmented through the Michigan tourist season. 


Two 


expeditions are made through the plant daily, visitors being shown through 


the forge, sheet metal, engine, 
at the final assembly line. 


axle and transmission plants and wind up 





FTC Asked to Aid in Halting 
False Used Car Advertising 





PHILADELPHIA. — Appealing 
to the Federal Trade Commis- 
sion for assistance in controlling 
alleged false advertising of used 
cars in this city, William P. 
Berrien, secretary of the Phila- 
delphia Automobile Trade Assn., 
points out that several serious 
cases have arisen within the 
past several months which news- 
papers seem unable, or unwill- 
ing, to attempt to control. 

Berrien, charges that one seri- 
ous case arose recently wherein 
a local used car dealer had pur- 
chased the fire-damaged stock 
of new cars, which were being 





Bumper Crops 
Viewed Aiding 
Fall Car Sales 


WASHINGTON. — Bumper 
crops of corn and wheat for the 
year are expected by the U. S. 
department of agriculture. The 
crops are seen as furnishing a 
good market for cars and trucks. 

The corn crop is expected to 
be about 2,482,102,000 bushels, 
only about 6 per cent less than 
last year’s huge yield of 2,644,- 
995,000 bushels. 

While unfavorable weather in 
the last month has reduced the 
wheat harvest prespects some- 
what, the yield still is estimated 
at 967,412,000 bushels, the larg- 
est since 1915 and the second 
biggest crop on record. 

The decline in wheat pros- 
pects occurred chiefly in the 
Great Plains area, in Iowa, Ore- 
gon and California, where the 
yield per acre is not coming up 
to expectations of a month ago, 
the report said. 


L-O-F Recalls 400 Men 
as Glass Sales Rise 


TOLEDO. — Resumption of 
plate glass operations at the 
Rossford plant of the Libby- 
Owens-Ford Glass Co. is sched- 
uled for July 18 with recall of 
400 workmen. 

John D. Biggers, president, an- 
nounced that sales of flat glass 
have been progressively better 
in the last three months and 
that 990 persons have returned 
to work at all company plants 
in that period. 

Several automotive parts 
plants here are resuming opera- 
tions on a moderate scale fol- 
lowing vacations and inventory. 





Yellow Gets Contract 
PONTIAC, Mich.—A contract for 


have made such requests, but the editors also invite others who | $404,076 has been awarded by the 


feel that this material has been timely and worthwhile to reprint, 
With credit line, in part or in full, any of the articles which have 
ad bearing on its 


war department to the Yellow Truck 


& Coach Manufacturing Co. of this 
city. 318 motortrucks will be pur- 
chased. 


salvaged by an insurance com- 
pany, and after conditioning 
them for sale advertised the cars 
as “never registered-never run” 
and offering “new car guarantee 
and service”. 

The advertisement, according 
to Berrien, appeared in several 
local papers and, according to 
his charges, was intended to 
convey the idea to the owners 
that these cars were brand new 
and could be purchased at re- 
ductions of as much as $300 
from the standard retail price. 

The points raised in Berrien’s 
plea to FTC is that, since the 
local papers here boast circula- 
tion in Maryland, New Jersey 
and Delaware, advertisements 
being carried regarding the sale of 
these cars are carried interstate; 
thus any fraud involved becomes 
an interstate matter which could 
logically come under the pur- 
view of FTC. 

This point lends a new angle 
to used car sales, since it has 
been generally assumed in the 
past that used car sales are es- 
sentially intrastate business, and 
there has been considerable 
question as to whether FTC 
could effectively inject itself in- 
to the used car marketing pic- 
ture. 

On this basis the answer of 
FTC to Berrien is being watched 
with interest by dealers nation- 
ally. 





Spurt in Truck 
Tire Sales Seen 


Near at Hand 


_.CLEVELAND.—Any important 
pickup in volume of general 
business with consequent gains 
in movement of freight by truck 
should cause sharp improvement 
in truck tire sales. 

Heavy backlog of potential 
truck tire orders has been built 
up in recent months by curtailed 
truck operation and the policy 
followed by many haulers of 
stripping tires, motors, batteries 





_|and other parts from trucks not 


in use for installation as replace- 
ments on vehicles in use. 


These policies have thus cre- 
ated a potential demand not 
only for replacement of tires on 
trucks being used, but to re- 
equip vehicles taken out of op- 
eration as the recession pro- 
gressed. This latter demand 
awaits only sufficient improve- 
ment in general business and 
the freight movement to require 
use of trucks now laid up to be- 
come effective. 


It is anybody’s guess, of course, 
as to when the freight move- 
ment will become heavy enough 
to draw many of these trucks 
back into use, but some sales 
executives of the rubber com- 
panies are looking for a sub- 
stantial upturn in truck tire 
sales during August. Some com- 
panies noted a slight pickup in 
May and believe that a few 
more trucks were put in opera- 
tion during June. 

When the turn does come it is 
apt to create an abnormal sales 
increase for a short time, just as 
in the first quarter of 1937 when 
fleet operators bought heavily in 
anticipation of higher tire prices. 
That situation is now reversed 
with some West coast truck op- 
erators, for example, who in 
periods of low tire prices would 
buy from six months to a year’s 
supply of tires now being down 
to less than 60 days supply. 





Plans Are Furthered 
for N. C. Assn. Conclave 


RALEIGH, N. C.—Plans for 
the annual convention of the 
North Carolina Automobile 
Dealers’ Assn., scheduled to be 
held at Greensboro, August 8 
and 9, were discussed at a re- 
cent luncheon meeting of asso- 
ciation officials here. 





Chevrolet Truck Completes 


Its 50,000-Mile Test Run 





DETROIT.—Arrival of the 
Chevrolet Long Distance Safety 
and Dependability truck here 
last week revealed’ records 
established by the unit in the 
more than 50,000 miles covered 
on its extensive run during the 
past six months. 

The truck, with Harry Hartz, 
at the wheel, left Detroit last 
Jan. 10. Since that date, and 
prior to its arrival here last 
week, the unit was in operation 
1,660 hours and 55 minutes, ac- 
cording to the officially released 
AAA figures, which also show 
total mileage to have been 
53,825. 

A feature of the last phase of 
the run which covered every 
state in the Union as well as a 
goodwill trip from Ottawa, Ont., 
to Mexico City, was a climp up 
Pikes Peak. For this run, oper- 
ating under normal traffic condi- 
tions and making the ascent in 


time favorably comparable with | 


that required by the average 
passenger car, no mechanical ad- 
justments of any nature were 


made, the AAA report indicates. 

Economy marks were estab- 
lished by the truck over the 
50,000 miles of the test run, the 
AAA records show. An average 
of 15.37 miles per gallon of gas- 
oline at an average running 
speed of 32.41 miles per hour 
was established. Per quart of 
oil consumed, the truck realized 
1,320 miles. 

A total of only $204.98 was 
expended for mechanical work, 
periodic inspections and replace- 
ments, and of that sum $150 was 
spent for new tires when the 
truck had traveled 32,936 miles. 

Total per mile cost of opera- 
tion for the truck (based on 
the above figure and cost of gas- 
oline and __ lubrication) was 
$.01847, while cost per ton-mile 
was $.00399. 

The unit also turned in a per- 
fect safety score-card, despite 
the fact it traveled over most 
major highways in every state 
lin the Union, visited every 
principal city, and _ recorded 
many miles of night driving. 
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SAFETY IS Theodore Roosevelt 
WINNING! used to say, based 


on his own ex- 
perience as a semi-invalid child, 
“If you want to live to a good, 
ripe old age, get a chronic ail- 
ment early in life and nurse 
it!” During the past 10 years 
the men in the automotive in- 
dustry who think past the end 
of their noses discovered a gen- 
uine chronic ailment that was 
eating into the very vitals of our 
business, was arousing public 
opinion and threatening drastic 


PS, 
Eh 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value—(AN 6-10-1933). 
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How Do You Feel? 





LIKE THIS———————_OR——————_LIKE _ THIS? 


THINK I’m a good sales- 

man, and on my record 

I am. I’ve sold a lot of cars in 

my time—the tough sales 
along with the easy ones. 

I don’t expect them all to 
be pushovers, by a long shot. 
It isn’t the competition that 
bothers me, either. I’m, sold 
on the cars I’m selling, and 
I'll take my chance against 
anybody, with any kind of a 
break. 

I’m willing to work for my 
business — but no salesman 
can make much money these 
days, no matter how good he 
is. The fact is, business is 
terrible! 

Sure, I know some people 
are buying—but there aren’t 
enough of them to go 
around. Seems as_ though 
every prospect I get hold of 
has a dozen reasons why he 
won’t buy. 

You can’t really blame 
some of them either, with so 
many out of work. They 
don’t think this is the time 
to buy, and they’re going to 
wait till things get better. 

I lose a lot of deals on the 
trade-in, too. Every buyer I 
hear about seems to want too 
much money for his used car. 
You can’t buck a set-up like 
that. 

Well—business is bound to 
pick up some day, but there 
isn’t anything I can do about 
it. I guess we’ve just got to 
wait this thing out. 

Till then, I’m going to take 
things as they come—and get 
along somehow. 


i= NO stemwinder—just a 
plain, hard-working guy. I 
know business is tough; you 
can’t laugh that off. But 
Mister, I’m getting mine! 

I got to thinking, one day. 
I said: “Bill, you can’t run 
the country, but you can run 
yourself. They say car sales 
are 50 per cent off. Well, if 
I see twice as many people, I 
can even that up.” 

You can unsell a lot of good 
prospects by going around 
telling them how rotten busi- 
ness is. When they ask me, 
I’m the guy that says: “Busi- 
ness? Good! And why not, 
with the swell deal I’ve got 
for people like you?” 

You’d be surprised how 
many buyers you can find if 
you hunt for them—and 
double up on work. People 
who have to buy, or can be 
sold that they’re better off by 
buying right now. 

You know, I’m just really 
getting into my stride, and 
next month looks better to 
me than last. 

Besides, I see a lot of signs 
that look pretty good to me. 
People I talk to feel better. 
Big crops coming. Inventories 
getting low. More optimism 
everywhere. 

I know another thing. I’m 
building up something big. 
Where I’ll be sitting next fall, 
and next year, depends on 
what I do today. A lot of 
people I can’t close right 
now are going to buy from 
me later. 

How am I doing? In sales 
and earnings? Believe it or 
not—mighty close to last 
year, and the way it looks, 
I'll finish ahead! 

Courtesy Hudson Motor Car 
Co. 


Nor will its columns 


governmental regulations. 
* a7 * 


THIS CANCER discovered 
in the automotive industry 
was the growing number of 
fatalities on the highways of 
America! When it was dis- 
covered that in a single year 
we had killed more Ameri- 
cans than died in battle dur- 
ing the years of the World 
War and that we were wiping 
out a good-sized American 
city of men, women and chil- 
dren every year, we were 
jolted into consciousness of 
the alarming threat which this 
offered to our industry. Last 
year 40,300 persons were 
killed and since 1923 nearly a 
half million had lost their 
lives in highway accidents. 

* * * 


SOMETHING HAD to be done 


about it and men like Paul 
Hoffman, Tom Henry, Paul 
Litchfield and Harvey Fire- 
stone, associated with them- 


selves every branch of the auto- 
motive industry and used every 
medium to educate the public. 
Press, pulpit, schools, movies, 
radio, parades and demonstra- 
tions, literally by the tens of 
thousands have been used in 
what is, I believe, the greatest 
campaign of education which 
has been attempted in _ this 
country since the great war. To 
mention one, and probably the 
most famous incident, you will 
recall that an article appeared 
in Reader’s Digest entitled, 
“And Sudden Death!” and this 
simple story which portrayed 
the horrors of highway acci- 
dents was reprinted by the mil- 
lions; was read in schools, pro- 
duced in motion pictures and 
dramatized over the air by 
practically every radio station 
in the United States. 
of Bg * 

I CALL YOUR attention to 
this safety campaign this week 
because it may have escaped 
your attention that the cam- 
paign IS winning! During the 
first six months of 1937 there 
were 14,090 fatalities; the first 
five months of 1938 there were 
11,100. A saving of 2,890 lives. 
Reports are arriving from 
cities and towns alike show- 
ing that the number of auto- 
mobile accidents is actually 
decreasing on the highways of 
America and the _ countless 
number of men and women 
who have devoted themselves 
unselfishly to this campaign 
of education are beginning to 
reap their just reward. Only 
those who have worked in 
national educational cam- 
paigns can appreciate that the 
greatest fight of all is to keep 
up the morale of the organi- 
zation itself. Nothing I know 
of can be more discouraging 
than to attempt to rouse pub- 
lic interest or attract public 
attention in a national way, 
no matter how pressing the 
need or how sound the cause. 

cS *” Ed 


IT WOULD be trite to say 
that we must continue our ef- 
forts, that there must be no 
pause for reflection as_ the 
enemy stalks the streets and 
highways night and day in 


search of his victims. But I be-| 
lieve the tide has definitely been | 








The Medern Frankenstein casm. 


In This Corner-- 
‘There’s No Solution...’ 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence 
will be observed upon request. 





Used Cars 


ways been a headache to him. | state 


a And there is not any question 
I am writing to you about the but if a dealer only had new 


second-hand car problem, which cars for sale, and no trade-ins, a 


has been the menace of the in-/he would start making a living. 
dustry for many years. There is Duet sek eves with mn, 


no solution to it, but everyone a notice of this kind would be Th 
is afraid to say that out loud.|\.ojcome news to the dealer? It 
The lots are still full of “car-| would be a Godsend to them. On 
casses”; and when more than 90/And if you gave the whole 
per cent of new car sales involve | gealer organization and the in- 
trade-ins, you have a problem | dividual, six months’ notice, or 
which is the nearest thing to|from now until Jan. 1, 1939. 
perpetual motion, for it is never-|that the used car angle would An 
ending. fade from the national picture 
The solution to this is very|at that time, don’t you think 
simple. that would be a great incentive to bu 
The industry should stop trad-|for making new sales, as a last | 
ing in used cars and stop mak-| gasp? Th 
ing any allowance on them! This is the logical time for the 
whatever. industry to meet this hideous 
This is the time to do it. The| monster which has been hang- have 


industry is “scraping bottom,”|ing over its head for years.—J. | tive , 

and right now is a good time to} H. Newmark, Miami, Fla. 

scrape the most vicious barnacle ’ nhesse 

to be found in the industry. Tail and Dog (Y 
Inasmuch as the industry is The purpose of this letter is the 7 


marking time, and it might be|to discuss your recent editorial 
necessary to mark time for an-| on “Sales Through Service”—and Tt 
other year, why is this not @/ We must begin by saying that no 


a, 2 Bgl waa ea commercial activity has been af- 
theoretical 


no more trade-ins? Let people|flicted with more 
use their cars as long as they suggestions—and thereafter TI 
can and then dispose of them in|cursed with their application— 
their own way. The result would |than has this business of selling 
be that the industry would be] automobiles. 


much better off and the dealer| Twenty-seven ; devoted 
would give thanks that the most to building and yeni ode an the 


vicious part of this business has ; 1 : . 
been eliminated. He is not mak- |@Utomobile sales and service or | gy, 
: .|ganization is the background 
ing any money anyway, today; that lif h : di len 
and the used car angle has al-| ‘at Qualifies the writer to dis- gl 
agree with your recommenda- doll 
tions and warn of the dangers a 
turned. Many factors from im-|wrapped in this sugar-coated A 
proved engineering to safer| package of “More Dollars for $30.: 
highways have contributed but] Dealers.” Insofar as you propose ” 
greater than these, is the grow-|that a dealer should have 4 TY 
ing realization among the 25,-|sanely equipped and_propor- k 
000,000 car drivers, backed by|tioned service division, and in- | “®t? 
the mighty arm of an enraged/sofar as you suggest that he | ditio 
public opinion, that they must|should provide such attractive, A 
drive safely. Our hat is off to | economical, and competitive I 
the automotive industry which;maintenance service as is re- 
has contributed so generously of| quired to safeguard and pro- 





its time and money to turn the! mote the reputation of the auto- 
G. M.S. ‘(Continued on Page 17, Col. 3) T 


tide. 
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Party politics can help push Pontiacs 






LEAVES FOR” 





Sometimes it’s polite disagreement. Others, it’s stinging sar- 
casm. Often it’s hot and furious debate. 

But whenever people talk about U.S. politics these days 
there’s apt to be fireworks right around the next sentence. 

And that’s where you, an advertiser, come in—whether you 
advertise Pontiacs or pianos, travel or trellises. 

For now people care as they never cared before about 
things like party clean-ups and lending-spending and has any- 
body in Washington the right to swing his weight around in 
tion state primaries—all these matter to intelligent, responsible 
new | people with a deep personal intensity that’s news in itself. 
— And to 700,000 such families the news matters so much 
that they do something about it—all of them the same thing. 
| be | They read TIME. Every week of the year. 

A Only people with minds alert, eager to find out, read TIME 
nole | tegularly. Advertise to men and women in such a mood and 
‘D* | you're putting your own news on the sharpest intensity level 
939, | there is, 
ae And putting it there among the very people you want to 
‘ink | teach: 700,000 families who remain secure and stable and able 
ae to buy through the ups and downs and ups of the stockmarket. 
That stands whether the first cheery flutters of Recovery 
~ turn out to have been firm facts or false alarms. TIME readers 
ng- | have stability far above the mass average—83 % are of execu- 
tive or professional status. Their careers go on, their busi- 
hesses go on, their way of living goes on—and on. 
a (You must know it out of your own experience. Think of 
ria] | ‘Ne TIME families you yourself know.) 
and | That kind of market doesn’t dissolve under pressure. It re- 
- mains stable—a SECURITY BASE for any advertiser of anything 
cal | ‘tat costs more than a dime or a dollar. 
er] TIME’s most recent survey brought up a new proof of how 


secure and sure a market TIME’s is: 


TIME families plan to buy 268,000 new cars during 
an | ‘he next year.< 












nd Such a market is a good bet for any advertiser, in any man’s 
is- | language. And you don’t have to lay any five to ten thousand 
ars | “ollars on the line for a one page ad, either. 

ed | A TIME page costs less than $2500. Thirteen pages cost 
se | 930,550; twenty-six cost $57,850. 

@| TIME’s survey was made in the Spring, showed TIME’s mar- 
n- ket remaining calm and undisturbed even when general con- 
he | ditions were not. 

ve | And if Recovery II is really riding in now— 





TIME x*«& THE WEEKLY NEWSMAGAZINE 
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Educate Public’ Drive Urged on Truckers 


Mold Opinion, Don’t Rush 
Into Courts, ATA Advises 





Special to Automotive News 

WASHINGTON. — Truck op- 
erators of the nation, acting 
through the American Trucking 
Assns., soon will embark on a 
comprehensive, country - wide 
campaign of public information 
and education on the subject of 
motor transportation, if a strong- 
ly-worded editorial this week in 
the association’s official publica- 
tion, “Transport Topics”, is 
heeded. 

Declaring that “an enlightened 
public opinion is the first step 
toward solution of the numerous 
problems confronting motor 
carriers in various states,’ the 





Haulers Seeking 


Car-Over-Cab 
Ruling from ICC 


WASHINGTON.—Leading au- 
tomobile haulers in the East 
have presented testimony to the 
Interstate Commerce Commis- 
sion to prove that transportation 
of a car over the cab of a truck 
does not constitute a highway 
hazard. 

In an effort to protect them- 
selves from a Pennsylvania state 
law, prohibiting such transpor- 
tation, the carriers voluntarily 
went before the commission and 
urged it to prescribe regulations 
governing car-over-cab opera- 
tion. 

The Pennsylvania law was 
passed in April of last year, but 
the truckers have enjoined the 
state from enforcement. Pending 
the injunction they have carried 
the case to the federal govern- 
ment. 





Year’s Total Declines 

FRANKFORT, Ky.—Gasolilne tax 
collections for the year ended June 
30 decreased $1,033,572, compared 
with the previous 12 months. Col- 
lections for June, 1938, however in- 
— $488,611 over the preceding 
une. 
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. . CLUTCHES 
DON’T BURN 


F PLATES ARE NICKEL C.I. 





One of the toughest jobs assigned 
to any automotive part is that of 
a clutch pressure plate. As devel- 
oped by a leading clutch producer 
—Borg & Beck—the pressure plate 
is of high-grade Nickel alloy cast 
iron. All the versatility of a 
Nickel alloy is needed on this ap- 
plication. Clutch plates must show 
unusual resistance to wear and 
scoring, plus high strength and 
stability at elevated temperatures. 
These properties are inherent in 
Nickel cast irons. Equally import- 
ant, is the ability of Nickel alloy 
castings to flow smoothly and ac- 
curately, faithfully reproducing 
the original pattern. This is a val- 
uable property in clutch produc- 
tion since the pressure plate is not 
machined all over yet must be 


accurately balanced. With Nickel 
alloy cast iron the pressure plate 
can be 


produced economically 
with a minimum 
of corrective ma- 
chining for bal- 
ance. | 
THE 
INTERNATIONAL | 
NICKEL COMPANY 





editorial goes on to quote a 
statement by Robert F. Black, 
head of the motor truck commit- 
tee of the Automobile Manufac- 
turers Assn., who advised Texas 
truck operators, in their dealings 
with backward statutes, that the 
soundest, sanest procedure is to 
mold public sentiment rather 
than to rush into the law courts. 

The ATA points out that even 
though the United States su- 
preme court found the South 
Carolina weight law constitution- 
al, “the legislature itself re- 
pealed it because public opin- 
ion demanded that South Caro- 
lina get in step with her neigh- 
boring states.” 

“Motor transportation inter- 
ests have a public relations job 
to do,’ ATA declares. “They 
must overcome the prejudice 
imbedded in the popular mind 
through years of anti-truck 
propaganda against this mode of 
transportation. They must tell 
the facts to the public; explain 
the economic importance of the 
truck, convince the average citi- 
zen that trucks more than pay 
their way for use of the high- 
ways; that they are responsible 
for millions of jobs; that they 
are a convenience and necessity 
to the public, freeing shippers 
and consumers from the strangle- 
hold of a _ transportation mo- 
nopoly. 

“It may take years to eradi- 
cate all the prejudice, but, for- 
tunately, most individuals are 
willing to be convinced on a 
fair showing of facts. The motor 
carriers and allied interests in 
the Carolinas did that. It can 
be done elsewhere.” 


Chicago’s June 
Sales Decrease 
From May Total 


CHICAGO.—New car regis- 
trations in Cook County (Chi- 
cago) for June totalled 5,273 
units as compared with 6,612 in 
May, and 13,061 in June last 
year, according to compilations 
announced this week by the 
bureau of motor advice. 

All makes showed losses from 
the preceding month with the 
exception of Lincoln-Zephyr, 
which registered 85 in June as 
against 77 in May. 

The principal change in stand- 
ings was the climb of Plymouth 
to first place with a total of 924 
units. Chevrolet, which had been 
in the lead nearly every month 
this year, took second in June 
with 874, closely pressed by Ford 
with 862. 

Buick held fourth place with 
603, Pontiac fifth with 354, 
Dodge sixth with 351, Oldsmo- 
bile seventh with 286, Packard 
eighth with 235, DeSoto ninth 





with 155, and Nash-Lafayette 
tenth with 118. 
In order followed Chrysler 


with 114, Studebaker and Cadil- 
lac-LaSalle with 108, Lincoln- 
Zephyr with 85, Hudson-Terra- 
plane with 63, Willys with 15, 
Graham with 13, and Hupmobile 
with 7. 


New Manual Outlines 
Tractor Service Data 


DETROIT.—A new book by 
W. V. De Galan, service man- 
ager at Graham-Paige Motors 
Corp., is a shop manual for 
Graham-Bradley tractors, deal- 
ing in complete detail with 


;every phase of tractor service. 


Step-by-step instruction on 
| how to make every conceivable 
adjustment or service repair on 
a Graham-Bradley tractor is not | 
only described in detail but is 


INC. New York, N.Y. also illustrated. 











HIGHLIGHTING STUDEBAKER’S summer selling season is one of the 
corporation’s biggest direct mail campaigns, comprising a 24-page catalog 
of 1938 Studebakers in full color, bids for demonstrations, offering a flash- 
light and cigaret lighter combination for each dealer-signed slip indicating 


that sender has taken a “proving ground” 
More than 160,000 sets have been mailed already, 


ride with a dealer’s salesman. 
and company’s staff 


shown here is preparing more sets for mailing. 


Minimum Standard of Rates 


Approved by 


Pa. Truckers 





BEDFORD SPRINGS, Pa. 
(UTPS)—Adoption of a mini- 
mum standard of rates for 
truckers, a plan the Public 
Utility Commission is now work- 
ing on, was favored last week 
at the fifth annual convention 
of the Pennsylvania Motor Truck 
Assn. The association adopted 
a system for “self-policing” of 
the industry with an aim of 
eliminating unethical operators 
from the field.. 


Changes in the speed laws 
governing heavy duty vehicles 
was urged by J. Griffith Board- 
man, Pennsylvania secretary of 
revenue and vice-chairman of 
Gov. Earle’s Highway Safety 
Council. 


“Legislation that will bring 
speed laws for trucks more in 
uniformity with conditions as 
they exist today,” was favored 
by Boardman. “If the vehicle 
code, as it is now written were 
enforced to the letter of the law 
on the present type of equip- 
ment, in my opinion, accidents 
would increase instead of being 
reduced.” 


He suggested that truck driv- 
ers pull to the side of the road 
when they see large numbers 
of passenger cars behind them 
to relieve traffic congestion. 
Boardman also told the conven- 
tion of reciprocal agreements al- 
ready in force between Penn- 
sylvania and nearby states that 
save truck operators $145,000 a 
year in license fees. Others, he 
said, are in the process of ne- 
gotiation which will increase 
these savings. 

A resolution was adopted to 
ask candidates for election to 
the 1939 legislature to support 
a proposed constitutional amend- 
ment, which in the future would 
make illegal diversion of motor 
funds for other than highway 
purposes. The convention favored 
the repeal of the federal tax on 
gasoline and also the extra cent 
state tax which is used for non- 
highway purposes. The industry, 
the resolution said, is not op- 
posed to paying its fair share of 
taxes, but the association op- 
poses the expenditure of funds 
which should be used for the 
modernization of roads. 


Approval was given for chang- 
ing the licensing date for the 
registration of motor’ vehicles 
from Jan. 1 to Apr. 1. Another 
proposed change in the registra- 
' tion laws favored by the organi- 

| zation would permit the licensing 


—|of commercial vehicles on a pro- 


rated basis. 


Truckers were urged by Rich- 
ard J. Beamish, public utility 
commissioner, “to iron out your 
own difficulties in the matter of 
drafting a uniform schedule of 
rates. Unless you do it your- 
selves, the commission will do it 
for you.” 


W. J. Clark, of Philadelphia, 
who was re-elected president of 
the group, pointed out that the 
association is prepared to as- 
sume an aggressive policy at fu- 
ture sessions of the general as- 
sembly. 


One committee is already mak- 
ing a study of weights and sizes, 
Clark said, and other commit- 
tees “are ready to swing in line 
with their findings so that the 
association can now assume an 
aggressive rather than a wholly 
defensive program.” 


In addition to Clark, other 
officers for the coming year are 
H. D. Gibbs, Pittsburgh, first 
vice-president; S. F. Niness, 
Downingtown, second vice-presi- 
dent; W. F. Crossett, Warren, 
secretary; C. B. Weaver, Steel- 
ton, treasurer, and Edward Go- 
golin, Harrisburg, general man- 
ager. 


Superhighway Is Planned 
Between Newark, Elizabeth 


TRENTON, N. J.—An eight- 
lane _ superhighway between 
Elizabeth and Newark, to re- 
lieve what is claimed to be the 
world’s heaviest traffic conges- 
tion, is one of the major proi- 
ects in contemplation as part 
of a $30,000,000 highway con- 
struction program according to 
New Jersey State Highway 
Commissioner E. Donald Sterner. 

Plans for the new highway are 
indefinite, he said, but it would 
extend from the Elizabeth City 
line to Newark Airport, con- 
necting directly with the New- 
ark viaduct. It would be ele- 
vated to cross all intersecting 
routes under present plans. 


Buys Distributorship 


EL PASO, Tex.—The A. B. Poe 
Motor Co. (Chrysler and Plymouth 
distributors) of El Paso and Albu- 
querque, N. M., has purchased the 
business of Southern Motors, Inc., 
Chrysler and Plymouth distributors 
in San Antonio and will continue 
the business as A. B. Poe Motor 
Co. _E. A. Poe, brother of the 
owner, will be local manager. 


Mass. Motorists 
Still Fighting for 
Diversion Action 


BOSTON.—Executives of the 
Massachusetts State Federation 
of Automotive Organizations are 
now making a last-ditch fight to 
get some action on the consti- 
tutional amendment to prevent 
diversion of motor taxes. 

The group had filed 25,000 
signatures of voters, all certi- 
fied, which placed the matter be- 
fore the legislature. Under the 
law it must pass two succeeding 
legislatures. 


In the Senate the order for 
a joint convention to consider 
the question was passed by a 
vote of 27 to 8. From that start 
the automotive group thought 
the legislature would pass the 
measure in the lower branch. 
Instead it dragged along until 
finally they learned that under 
the constitution, when no action 
was taken by the House before 
the second Wednesday in June, 
that it could not be considered 
further there. But that the Gov- 
ernor could call a convention. 


At a meeting of the motor 
committee, a group was appoint- 
ed to talk to Gov. Charles S. Hur- 
ley and Speaker Horace T. Ca- 
hill of the House. Francis Mec- 
Keown, the governor’s secretary, 
said that Gov. Hurley could not 
do anything as the House had 
not finally acted upon it. Speak- 
er Cahill said the order never 
came from the Senate. Yet the 
legislative journal showed that 
there was a report from its own 
committee on the question. 


With that as a barrier, the 
automotive men drafted an or- 
der requesting an opinion from 
the State Supreme Court to de- 
termine the alleged technicality 
that the executive and legisla- 
tive branches are using to hold 
up the matter. If nothing is done 
now it means starting all over 
again next year, getting names 
and filing them again. Which 
means a loss of two years as un- 
der the present plan it would go 
on the ballot in 1940. 


Car Finish Care 
Held Important 


WILMINGTON, Del.—Care of 
the automobile finish is a mat- 
ter of importance to the aver- 
age car owner, it is indicated in 
a survey just completed by the 
du Pont Co. chemical specialties 
division. 

Gathering of statistics was 
coincident with a U. S. census 
bureau survey, which disclosed 
that the use of liquid automo- 
tive polishes rose from 26 gal- 
lons per thousand cars in 1932 
to approximately 45 gallons in 
1937. The survey showed that 75 
per cent of all cars are waxed 
or polished at least once every 
six months, and that 66 per cent 
are polished by the owner him- 
self or a member of his family. 








Chicago Dealers to Join 
in Traffic Safety Week 


CHICAGO.—Enlisting the sup- 
port of car and truck dealers 
under leadership of the Chicago 
Automobile Trade Assn., a city- 
wide “Traffic Safety and Cour- 
tesy Week” drive will be staged 
here from July 24 to 30, in- 
clusive. The campaign is un- 
der auspices of the Chicago New 
Century and Keep Chicago Safe 
committees. 

Samuel B. Shapiro, general 
manager of the Chicago Auto- | 
mobile Trade Assn., has been 
named on the committee 10 
represent the automobile divi- 

| sion, 
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Sales Through Service 





—more $88 
for Dealers! 








Follow-Through Brings 80% Response on Service 
Educating Workers, Public 


Boosts San 


Antonio Sales 





By B. C. Reber 
Staff Correspondent, AN 

SAN ANTONIO.—A response 
of approximately 80 per cent on 
solicitations for service work, is 
the achievement of the service 
department of the Orsinger Mo- 
tor Co. (Hudson) here. How this 
record was accomplished is out- 
lined by M. T. Slater, superin- 
tendent of service for the firm. 

“A little more than a year 
ago,” he declared, “we began a 
campaign designed to increase 
business in our service depart- 
ment. First, however, we made 
a careful study of those methods 
which we believed would bring 
in the best returns. And, as a 
result of this study, we estab- 
lished certain required services. 

“Chief among these was a 
schedule of lubrication needs, 
basing these requirements as a 
means of getting the car owners 
interested in better service.” 

On a large board on the wall 
of the service department of the 
firm, located so that anyone 
driving into the department 
would be sure to see it, is this 
chart: 

For reliable performance, 
Hudson automobiles should re- 
ceive the service called for be- 
low at the mileage stated: 

1,000 miles: Refill brake mas- 
ter cylinder. 

2,000 miles: 
air cleaner. 

2,500 miles: Drain clutch and 
refill with Hudsonite only. 

5,000 miles: Clean and lubri- 
cate brake conduits and cables. 
Remove, clean and refill shock 
absorbers. 

10,000 miles: Clean and repack 
front wheel bearings. Repack 
rear wheel bearings. Repack 
spring covers with special lubri- 
cant. Clean and repack uni- 
versal joints. 

15,000 miles: Lubricate selec- 
tive automatic shift with special 
lubricant. 


Clean and refill 


Increase in Purchase 
of Fog Lamps Noted 

LANSING.—The growing ap- 
preciation of road lamps, for- 
merly regarded only as “fog 
lamps”, as an aid to safe driv- 
ing, is indicated by the steady 
increasing sales, it is pointed out 
by W. H. Loudon, parts and ac- 
cessories merchandising manager 
for Oldsmobile. 

In 1936 less than one per cent 
of new Oldsmobile purchasers 
bought fog lamps. In 1937 the 
percentage rose to 9.3 per cent 
and so far during 1938 the figure 
has jumped to 14 per cent. 


“It has been our observation 
that much service work is lost 
because too much effort is spent 
on the promotion of big jobs,” 
Slater stated. 
that better results lie in featur- 
ing those services which do not 
cost too much. These will get 
the car owner into the service 
department ,and then it is up to 
the personnel to do the rest. 

“We have found, through per- 
sonal inquiry, that the majority 
of service solicitations sent out 
by mail are not read. Men in 
the service department must fol- 
low through by telling the own- 
ers about them when the cars are 
brought in for other purposes. 
In fact, it is through this per- 
sonal solicitation that we have 
built up the increased business. 
And, at the same time, we have 
educated the owners in the val- 
ue of these monthly offers, so 
that they now are read and a 
larger percentage of owners take 
advantage of them. 

“When a car is driven into 
our service department, one of 
the first things the mechanic 
does, after determining what is 
required, is to check the mile- 
age on the speedometer against 
the lubrication chart. If the mile- 
age shows that it is time for one 
of these lubrication services, he 
mentions it to the owner. In the 
majority of instances, we will 
be ordered to do the work. 

“Experience has shown that 
the real success in this service 
work rests in personal promv- 
tion on the part of the person- 
nel. We know definitely that, 
while we send out hundreds of 
service specials through mail an- 
nouncements, very few of the 
offers are read. It remains for 
us, then, to keep behind the 
owners, educate them into the 
value of regular service. 

‘“‘We have educated our service 
men to do this. And, as a re- 
sult of this work, we have edu- 
cated the majority of our cus- 
tomers on the value of regular 
service. Now they appreciate our 
reminding them that a_ lubri- 
cation operation is necessary, Or 
that some special service on the 
car is required in order to in- 
sure good operation. 

“This has been brought about 
by keeping a record of the cost 
of such service, and showing 
them what has been accomp- 
lished. The figures show the low 
cost of the service, and the 
owner readily appreciates that 
his car has been operating 100 
per cent during this time. After 
that, the selling of service is a 
pretty easy matter.” 


Sales Through Service 


ITH this issue Automotive News introduces a 
new feature—to appear weekly and devoted to 


“We have found 





THE ELECTRICAL and front end departments of the McDonough Motors (Plymouth-DeSoto), 


Cleveland, 


showing the modern equipment and efficiency with which the firm has greatly increased service volume. 
eS 





Quaint Quirks 
That Build 
Business 


A display board of worn auto- 
mobile parts in the service shop 
of A. B. Poe Motor Co. (Chrys- 
ler), El Paso, Tex.. helps sell 
more additional services than 
high-geared sales talks, accord- 
ing to Herb Haas, service man- 
ager. Board, which contains 
many items (such as a worn 
wheel bearing “caused by lack 
of proper lubricant”), is easily 
visible to customers who drive 
in for service. ... 

Kaemmerling Motor Co. (Stu- 
debaker), Peoria, Ill.. recently 
conducted a slogan writing con- 
test, which boosted service, new 
and used car sales apppreciably. 
Contest material pointed out 
that firm needed pithy phrases 
for advertising purposes, and of- 
fered $90 in eash prizes, plus 
$465 in credit vouchers. ... 

Special bake room, located on 
firm’s service floor, enables Wat- 
kins Motor Co., El Paso, Tex., to 
hendle more rush paint jobs in 
a short time. Bake room, in 
which newly-painted cars can be 
dried in two hours, also comes 
in handy in reconditioning the 
firms used cars. 





Dealers Form 
Partsmen Assn. 


SAN ANTONIO, Tex. — Or- 
ganization of the Automobile 
Dealers’ Partsmen Assn. was ef- 
fected here this week with the 
following being elected to office: 

Joseph Flint, San Antonio 
Buick Co., president; E. J. Ko- 
tuka, Herpel- Gillespie (Ford), 
vice-president; and Chas. New- 
ton, Smith Motor Sales Co. 
(Chevrolet), secretary-treasurer. 

The association was formed to 
promote better service and in- 
creased activities among. the 
parts managers. Membership is 
restricted to those automotive 
dealerships that are members of 
the San Antonio Automobile 
Trade Assn. Meetings are held 
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BEFORE AND AFTER photos 


McDonough Motors (DeSoto-Plymouth), 





daa. OE 


of the lubrication section of the 


Cleveland, illustrating how new 


equipment and “dressing up” transformed the department into a modern 


up-to-the-minute section. 


Lubrication Specials Prove 


Profitable to McDonough 





CLEVELAND.—Value of mod- 
ernization of the service depart- 
ment, coupled with the installa- 
tion of an active follow-up sys- 


tem, from the standpoint of in- | 


volume and/ ae : 
|lubrication operations as wheel 


creasing service 
sales in other departments, is 
well demonstrated in the ex- 
perience of McDonough Motors, 
DeSoto-Plymouth dealer here. 
A little better than two years 





sales of accessories. Later this 
commission was made to cover 
10 per cent on other parts. 

In addition salesmen were giv- 
en a 5-cent commission on such 


packs, rear axle, differential, 
chassis lubrication, transmission 
changes and engine oil changes. 











making “more dollars for dealers” through their on the first Thursday of each a tee ~ During the fall of 1935 the 

service departments. month. caadian “7g gga a '? aC. transmission and differential | j, ) 
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but it is an acknowledged fact that, through a well- piintinoiet.k tes cdames te Ce ee ee oe alt Ge Gs deck ot wor 1 
handled service department, contacts are made with 38 has just been issued by the Ford saaee i aa a iness, McDonough again re- og 
customers that ultimately are converted into the sale || Ghain & Cable Co Inc In eadinet | The fi in this directi is ith th ; 
mi able Co.. Inc. In addition e first step in this direction | vamped his department with the I 
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Customer t Follow-up Pays Pa. Dealer Dividends 


Chrysler 10-Point Service 
Program Wins Praise 





special to Automotive News 

KENNETT SQUARE, Pa.— 
Carefully prepared direct-by- 
mail advertising is of great ben- 
efit in increasing service depart- 
ment business, according to M. 
L. Nute, of the Nute Motor Co. 
(Chrysler and Plymouth). The 
local firm has had its service de- 
partment rated “100 Per Cent” 
by the Chrysler division of the 
Chrysler Corp. 

In describing service business 
gains from August, 1937, through 
May, 1938, Nute pays full credit 
to the Chrysler 10-Point Service 
Program, which the factory has 
st up as a guide to greater 
profits for its dealers. The 10 
points to be observed are: 


Service and parts departments 
are to be kept clean and order- 
ly. Premises are to be attractive- 
ly painted and the paint work 
kept bright. The personnel is to 
be equipped with clean standard 
working garments. The approved 
service sign is to be displayed. 
The approved list of essential 
tools is to be kept on hand in 
good repair and available to all 
service personnel. The dealer is 
to maintain a stock of parts ade- 
quate to the service of his po- 
tential customers. Shop manuals 
and factory bulletins are to be 
properly filed and available to 
all personnel. The _ lubrication 
department is to be clean and 
orderly, and included in_ its 
equipment must be a hoist or 
its equivalent and the necessary 
guns to perform a satisfactory 
lubricating job. The dealer is to 
maintain an active owner follow- 
up system and use it regularly 
and systematically in soliciting 
service business. The service op- 
eration is to be conducted profit- 
ably. 

“We give all credit to this 
factory 10-Point Service Pro- 
gram, especially to the parts in- 
ventory and customer follow-up 
points,” says Nute. “Under the 
present business conditions I do 
not know what would become 
of a service department without 
a customer follow-up system. 
Ours is in full blast, Unless we 
constantly reminded our custom- 
ers in this rural area of their 
need for this service or that re- 
placement, our service depart- 
ment would probably dwindle 
to one or two men. 

“It has been our policy to use 
direct-by-mail advertising on 
our clients or prospects at least 
four times a year, usually with 
the approach of each season. In 
addition to this, we usually get 
out the same number of letters 
describing service specials at a 
See ee ee ee 


Detroit Sales’ 
June Decline 


Is Under 1937 


DETROIT.—Although ne w 
Passenger car sales in Wayne 
County (Detroit) during June 
Compared 2,127 units with 2,449 
In May, the decline of 13 per 
Cent was only about one-half of 
the 27 per cent decrease regis- 
= from May to June a year 

0 

In June, 1937, total registra- 
tions were 10,999 while in May, 
1937, the total reached 15,164 
units, 

Commercial car sales also de- 
Creased in June, totalling 225 
units as against 295 in May and 





| 640 in June of last year. 


Ford’s 5,529 car sales topped 
the field during June, followed 
by Chevrolet’s 2,597, Buick’s 
1,652. and Plymouth’s 1,336. 


flat sum. We also enclose in all 
bills and statements a folder that 
describes some service or ac- 
cessory. The above is, of course, 
in addition to the letters or cards 
sent out in connection with the 
follow-up system. 

“We have found that this type 
of advertising has always paid 
for itself, even if the actual re- 
turn at the time was small. The 
effect over a period of time is 
to keep our firm name in the 
minds of our customers, with the 
result that when a need for serv- 
ice does arise the customer 


comes to us. 
“Below are listed figures cov- 
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ering our service department 
since August, 1937: 
Vol- Repair 
ume Orders 
August, 1937........$445.00 110 
September, 1937.. 255.50 148 
October, 1937........ 378.90 194 
November, 1937.. 335.00 182 
December, 1937.... 350.50 204 
January, 1938 ..... 423.00 202 
February, 1938... 350.20 157 
March, 1938.......... 250.49 167 
April, 1938......... . 420.80 155 
May, 1938.............. 479.68 150 
“In comparing the _ present 


year with last year, we find it 
necessary to put forth five times 
as much effort in order to ob- 
tain a volume of business equal 
to that of 1937. Since this is the 
case, we are more convinced 
than ever before that advertis- 
ing, judiciously directed, is very 
essential to service departments.” 
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Ohio Court Places Okay 
On Municipal Test Stations 





COLUMBUS.—The Ohio su- 
preme court has upheld right of 
cities to set up official inspec- 
tion stations as part of an or- 
ganized safety program. This 
establishes a_ significant pre- 
cedent which will doubtless be 
referred to should municipal 
testing stations in other states 
be similarly challenged. 

More than a year ago the city 
of Cincinnati passed an or- 
dinance calling for regular 
safety testing of all motor ve- 
hicles on much the same plan 
as has been used in Memphis 
since 1934, and is also in use 


ton, Portland, Seattle and else- 
where. It was’ proposed to 
establish a municipally oper- 
ated motor vehicle inspection 
bureau, to which all Cincinnati 
cars and trucks would be called 
for safety testing twice each 
year. For these inspections a fee 
of 50 cents would be charged. 

A taxpayer brought suit for 
an injunction to restrain the 
city from carrying out this or- 
dinance, challenging the con- 
stitutionality of the ordinance. 
Pending settlement of this liti- 
gation, Cincinnati’s plans for of- 
ficial inspection had been held 


in Chicago, Des Moines, Evans-!in obeyance. 
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Those ancient honk-honks that sputter along 
the highways with an aged list . . 
Yorker just simply couldn’t sell them, not for 
a dime a dozen with good tires all around, We 
wouldn’t even try, because we know too much 
about New Yorker readers... 


mobile habits. 


In the first place, 44 per cent of their cars 


e The New 


thing in its price field.” 


own cars in every price range, high and low, 
but they can’t be bothered with struggle-bug- 
gies. They just won ’ drive the old stuff. 


We don’t think you could hand-pick a better 
audience to hear a new car story. And, inci- 
dentally, our New York Motor Show Issue, 
dated November 12th, will appear the day the 


show opens. 


and their auto- 


are either 1937 or 1938 models. And 36 per 

cent of those readers who own Fords, Ply- THE 

mouths and Chevrolets also own one or more 

other cars. NEW YORKER 
The point is New Yorker readers just aren’t No. 25 WEST 43n0 STREET 


the type to own shabby 


NEW YORK, N. Y. 


automobiles. 


They'll 
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Need for War on Diversion Cited by Singer 





Geographical 


Color Choices 


Shown in Hudson Analysis 





DETROIT.—Why does the 
East prefer black automobiles? 
Why are greens most popular in 
a belt running north and south 
through the Rocky Mountain 
section? Why are the tans and 
reds the major choice of buyers 
in the Pacific Coast states? 

These are some of the ques- 
tions suggested by a _ recent 
color-preference study made by 
the Hudson Motor Car Co. Pur- 
pose of the analysis was to 
learn what colors are favored in 
various sections of the coun- 
try, as a guide to the selection 
of colors to be offered Hudson 
buyers in the future. 

The wide choice of colors of- 


fered Hudson buyers gave an 
excellent opportunity to make 
an accurate study. It was found 
that in all but two of the 27 
states east of the Mississippi 
river, black is the favored color, 
the choice running as high as 75 
per cent. The two exceptions are 
Florida, where black is third 
choice, and Alabama, where it 
is second. 

Contrasted with this, black is 
first choice in only two of the 
21 states west of the Mississippi. 
Green ranks first in 11 of these 
western states. The tans and 
reds are next, being first choice 
in seven. states and _ second 


choice in 10 others. Blues and 


aU 
ae 


Pow automotive specifications 
have been proved as thoroughly as the 
Bendix Drive. Twenty-five years of expe- 
rience and the production of more than 
fifty million Bendix Drives have made 
possible the development of improved 
types of Bendix Drives that are outstanding 
in simplicity and reliability. 

Down in its out-of-the-way spot be- 
tween the starting motor and the engine 
» flywheel, Bendix Drives have transmitted 
J the torque of hundreds of billions of effort- 
less engine starts. It is doubtful if there is 
a better record of uniformly satisfactory 
performance in all the history of automo- 
tive operation. 

There is a Bendix Drive especially 
engineered for every size and type of 
automobile, marine or Diesel engine. 


ECLIPSE MACHINE DIVISION 


BENDIX AVIATION CORPORATION 
Elmira, New York 


BENDIX 





greys are about neck-and-neck 
for third choice in the west. 
Blue also accounts for a con- 
siderable percentage in the east, 
where greys and tans fall into 
last place. 


Black is the leader in eight 
of the 10 largest cities of the 
country, greens topping all 
others in Pittsburgh, and the 
greens and tans sharing first 
place in Los Angeles. 


There is a_ small, though 
noticeable, change in favorite 
colors from year to year, the 
Hudson analysis shows. The 
percentage of black is slightly 
lower this year than in 1937. 
Greens and tans are substan- 
tially higher, while blues and 
greys have fallen off somewhat. 
The Hudson researchers do not 
know what makes these changes 
—they only know that they 
come. 





























Condemns Discrimination 


Against Strangers on Road 





Special to Automotive News 

BRETTON WOODS, N. H.— 
Russell E. Singer, general man- 
ager of the American Automo- 
bile Assn., speaking at the con- 
ference of New England AAA 
clubs conference here this week, 
said that New England was 
faced with a golden opportunity 
to become the first territory to 
do away entirely with the evil 
of diverting automobile taxes to 
other uses. Of the six New Eng- 
land states, Maine, New Hamp- 
shire and Vermont are leading 
the way, he pointed out. 


“Massachusetts, on the other 
hand, during the past year spent 
more than $6,000,000 of motor 
taxes on non-highway projects,” 
he said. “The action of the U. S. 
bureau of public roads in with- 
holding nearly $500,000 from 
that state under the federal anti- 
diversion law, should bring 
forcibly to the attention of Bay 
State motorists the costliness of 
this short-sighted policy. 

“Good roads mean good tour- 
ist business, increased safety 
and better highway transport 
facilities. They cannot be ob- 
tained if the money, levied for 
their construction, is misspent 
for tatally unrelated purposes.” 


Singer stressed Connecticut’s 
report by motor vehicle commis- 
sioner, Michael A. Connor, that 


NSPA Approves 
7 Applications 
For Entrance 


DETROIT.—Election to mem- 
bership in the National Standard 
Parts Assn. for three United 
State wholesalers, one Canadian 
associate wholesaler, two over- 
seas associate wholesalers and 
one Canadian associate manufac- 
turer, as been voted by the board 
of directors of NSPA. The ap- 
plications previously had been 
approved by the membership 
committee. 


Those firms elected to mem- 
bership and the delegates repre- 
senting each company in asso- 
ciation affairs, are as follows: 

U. S. wholesalers: Tom Kil- 
lian, Inc., Denver, Tom Killian, 
president; Marnis Motors, Di- 
vision of Marnis Oil Co., Inc., 
New Rochelle, N. Y., C. H. 
Schrag, general manager; H. M. 
Parker, Glendale, Calif., H. M. 
Parker proprietor. 


Canadian associate wholesaler: 
York Auto Supply Co., Moose 
Jaw, Saskatchewan, Bert York, 
proprietor. 

Overseas associate wholesalers: 
Brooklands Accessories, Ltd., 
Melbourne, Victoria, Australia, 
A. L. Buckeridge, managing di- 
rector. 

Canadian associate manufac- 
turer: Asbestonos Corp., Ltd., St. 
Lambert-Montreal, P. Q., Joseph 
Poulin, president. 





Ban on Sunday Sales 
Upheld By Colo. Court 


DENVER.—The Colorado su- 
preme court this week declared 
constitutional a Denver law 
passed several years ago, mak- 
ing it unlawful for automobile 
dealers to open their salesrooms 
on Sunday. 

“Our members are very well 
pleased that the law has been 
declared constitutional,” re- 
marked Thomas Braden, secre- 
tary of the Denver Automobile 
Dealers Assn., which sponsored 
the law. “All the agency owners 
that are members of our associa- 
tion are very much against the 
sale of automobiles on Sunday 
and the ruling just handed down 
is received with gratification.” 


the large majority of motor ve. 
hicle arrests in that state in. 
volved out-of-state motorists. 

“While everyone recognizes 
the right of a community to pro- 
tect itself against dangerous 
drivers, there is altogether too 
much discrimination against 
strangers on the highway, with 
too much enforcement for reve- 
nue only,” he said. “‘This situa- 
tion is fairly general throughout 
the country.” 


Illinois Finally 
Gets a Driver 
Licensing Law 


CHICAGO. — After years of 
controversy, centering most re- 
cently over the most satisfactory 
form of legislation, Illinois this 
week joined the list of states 
possessing a driver’s license law. 
The bill became the law when 
Gov. Horner let it go without 
his signature. It was passed by 
both branches of the state leg- 
islature two weeks ago. 

Gov. Horner declined to sign 
the law because of an opinion 
rendered by Attorney General 
Otto Kerner, expressing doubt 
over the legality of a $400,000 
administration item in the form 
embodied in the bill. 

The new law makes a driver’s 
license compulsory in_ Illinois, 
but provides no test. It requires, 
however, a statement by the ap- 
plicant that he or she fulfills 
necessary requirements of a 
capable driver. Criticism has 
been raised that the new legis- 
lation lacks “teeth”. 

Disputes over the agency to 
administer the law held up its 
passage during the past few 
years. Gov. Horner wanted to 
place the state highway depart- 
ment in charge, while another 
faction headed by Mayor Kelly 
of Chicago, fought for adminis- 
tration by the secretary of state. 
A compromise was _ finally 
reached, dividing the duties and 
patronage between the two de- 
partments. 


Fatalities Drop 
194 in Ist Half 


WASHINGTON.—A drop of 19 
per cent in the number of mo- 
tor vehicle fatalities in 127 ma- 
jor cities during the first six 
months of this year, compared 
with the first half of 1937, was 
reported this week by the U. S. 
bureau of census. Fatalities to- 
taled 3,709 for the first six 
months of 1938, compared with 
4,591 in the corresponding 1937 
period. 

Seven of the reporting cities 
had no deaths as the result of 
automobile accidents within city 
limits during the first six months 
of 1938. These cities are Cicero, 
Ill.; Cleveland Heights, O.; East 
Orange, N. J.; Evanston, IIL; 
Pueblo, Colo., and Kenosha and 
Racine, Wis. 








Chicago Pontiac Dealers 
Elect Fitzgerald Head 

CHICAGO.—Don Fitzgerald, of 
North Shore Pontiac, this week 
was elected president of the 
Pontiac Dealers’ Assn. of this 
area. He made his debut as head 
of the organization at a golf 
outing held by the association 
Tuesday. 

Hugh Chisholm, associated 
with Cadillac, Buick and Hud- 
son before joining Community 
Motors, Inc. (Pontiac distribu- 
tor) a year ago, has just been 
named as manager of the com- 
pany’s automobile row branch 
at 2521 S. Michigan Ave. 
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Previously Declining Cities 
Note Favorable Increases 


(Continued from Page 1) 


mal, as in May, this levelling 
off of the curve, which has been 
downward for seven of the last 
eight months, is regarded as a 
favorable sign. The present na- 
tional standing compares with 4 
per cent below normal in June, 
1937. 

June gains, with indexes im- 
proving 3 per cent or more over 
May, were registered in the fol- 
lowing areas: 

Aberdeen, 


Car Workers’ 
Weekly Wages 
Rises in Mich. 


LANSING. — Average weekly 
earnings of Michigan automotive 
workers increased 3.7 per cent 
in June over the figure for May, 
according to the state depart- 
ment of labor and industry. 

At present the average auto 
worker earns an average of 
$29.69 a week and the average 
weekly wage for all workers in 
all industries is $27.33. 

Employment in the entire state 
dropped 6.9 per cent in June 
under May and stands 49.5 per 
cent under the figure of a year 
ago. Total amount of pay rolls 
dropped 4.9 per cent in June and 
stands 56.5 per cent under the 
same figure for a year ago. 


Seattle’s Used 
Car Sales Rise 


SEATTLE. — While there is 
some pickup in used car business 
and inventories are in fine shape 
here, new car sales continue to 
lag in King County (Seattle). 

Official figures for June show 
a total of 767 compared to 1,683 
for June, 1937. 

The ten leaders are: Chevro- 
let, 156; Plymouth, 143; Ford, 
92; Buick, 67; Pontiac, 65; Dodge, 
53; Oldsmobile, 36; Hudson- 
Terraplane, 31; Chrysler and 
Packard, each 24. 


Atlanta, Agusta, 











Neb. Motor Carriers 
Ordered to File Tariffs 


LINCOLN, Neb. — The Ne- 
braska state railway commission 
has instructed interstate motor 
carriers to file their tariffs with 
the commission for comparative 
rate purposes. The order applies 
to several hundred truckers. 

Seventy-five Nebraska truck- 
ers have been ordered by the 
commission to stop operation be- 
cause they have failed to com- 
ply with insurance requirements. 
The commission has also ex- 
tended from July 18 to Aug. 1 
the date on which numerous 
changes in the common carrier 
truck rate tariff will go into ef- 
fect. An increase of from 5 to 50 
cents for the minimum haul 
charge has been made, and 
slightly lower truck rates for 
short distance movements of 
grain. 


Dean of Louisville Dealers, 
Prince Wells, Dies at 72 


LOUISVILLE.—Dean of 
Louisville automobile dealers 
and widely known in early life 
as a bicycle rider and racer, 
Prince Wells, 72, died here 
Monday. For many years he 
had been active in business and 
Civic life. 

Charter member of the Louis- 
Ville Automobile club and an 
organizer of the Louisville Auto- 
mobile Dealers’ Assn., Mr. 
Wells put up the first building 
In the city devoted exclusively 
to the motor industry. 


Nash Strikers Get 
Unemployment Pay 
MADISON, Wis. — The 
unemployment compensa- 
tion department of the 
Wisconsin Industrial Com- 





Baltimore, Boston, Casper, Char- 


lotte, Chattanooga, mission has ruled that 1,- 
Springs, Dallas, "hen oe 375 employes in the Ken- 
Worth, Huntington, Jansing, Los|| 8h@, Plant of the Nash- 
Angeles, Nashville, Norfolk, Kelvinator Corp. are eli- 


gible to $30 in unemploy- 
ment benefits, $15 for each 
of the first two weeks 
when a labor dispute was 
in progress at the plant. 

The commission’s ruling 
also applies to 750 em- 
ployes of the company’s 
Racine plant, so that the 
firm is faced with a pay- 
ment of nearly $65,000 
from its compensation re- 
serve fund. Nash-Kelvina- 
tor has protested the rul- 
ing. 


Omaha, _Philadelphia, Reading, 
Sioux City, Spokane, St. Joseph, 
Stockton, Tacoma, Topeka, 
Wheeling and Yakima. 

These areas were closest to 
normal in June: 

Abilene, Albuquerque, Atlanta, 
Austin, Bakersfield, Beaumont, 
Billings, Boise, Cheyenne, Dallas, 
Ft. Worth, Fresno, Grand Junc- 
tion, Harrisburg, Houston, Jack- 
sonville, Miami, Mobile, Okla- 
homa City, Phoenix, Richmond, 
Shreveport, Spokane, Tulsa, 
Washington and Yakima. 


Make it your business to provide more motor- 
ing pleasure for your car owners— more 
comfort for both driver and passengers. You 
do just that when you use L-O-F Safety PLATE 
Glass to replace broken or cracked wind- 
shields or windows. For this finer glass 
affords clearer vision and definitely reduces 
eyestrain and fatigue. And with Safety PLATE 
Glass you make a LARGER profit for yourself. 

























BUSIVESS 
PLEASURE 


©. ATA LARGER PROFIT. 


DETROIT.—Orders for exper- 
imental quantities of sheet and 
strip for preliminary work on 
1939 models are beginning to be 
placed by various automobile 
manufacturers, following the 
initial 1939 model buying by 
Buick almost a month ago. 


Several such shipments have 
recently been made to Fisher 
Body plants for the first steps in 
the production of Chevrolet and 
= General Motors’ car bod- 
es. 

Volume buying is still not ex- 
pected for another two or three 
weeks, however, according to the 
Wall Street Journal. 

According to available infor- 
mation, the usual suppliers are 
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Car Manufacturers Buying 


First of 1939 Model Steel 





getting the General Motors’ bus- 
iness in about the same propor- 
tions as before the price reduc- 
tions and basing point changes. 

In regard to the changes in 
price structure, it is learned 
that Great Lakes Steel division 
of National Steel Corp, and Rot- 
ary Electric Steel Co., local pro- 
ducers of cold finished bars and 
cold rolled strip, are maintain- 
ing a differential of eight cents a 
hundredweight on deliveries of 
less than carload lots of steel in 
Detroit. The eight cents is the 
difference betwen the 1. c. 1. and 
carload rates to Detroit from 
Cleveland, the nearest basing 
point to Detroit. 








L-O-F Safety PLATE Glass, unlike ordinary 
safety glass, is made from glass that is care- 
fully ground to eliminate waviness and distor- 
tion and then polished to a mirror-like bril- 
liance. It is the choice of many leading motorcar 
manufacturers as original equipment. And, 
nationally advertised, it is recognized by motor- 
ists everywhere as a product of highest quality. 
Libbey-Owens-Ford Glass Company, Toledo. 
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New Car Dealer Ranked Top as Used Car Outlet 


Reveals 
of Purchasers 





DETROIT.—That the new car 
dealer ranks first as a used car 
outlet, in the opinion of used 
car buyers, is indicated by re- 
turns in a survey among 2,189 
buyers of 1938 cars, which has 
just been completed by Crowell 
Publishing Co. 

Crowell, which publishes 
Colliers Weekly, American 
Magazine, Woman’s Home Com- 
panion and The Country Home 
Magazine, also covered fully the 
advantages and _ disadvantages 
of dealer service departments. 
This division of the survey was 
reviewed in Automotive News 
last week. 

In the used car section, the 
survey reveals that 45.7 per 
cent of the buyers of 1938 cars, 
questioned by Crowell, had at 
one time or another purchased 
a used car. Of this group 61.1 
per cent made their purchases 
through a new car dealer while 
26.6 per cent patronized the 
used car dealer. Others were 
purchased direct from _ private 
owners. 


Held Most Reliable 


Among these buyers, it was 
learned that 39.7 per cent had 
patronized the new car dealer 
because of their feeling that he 
was the most reliable outlet. 
Price in this connection was the 
second thought, with only 26.6 
per cent being influenced by that 
factor. About 13.3 per cent 
bought because the dealer had 
the car the buyer wanted and 
11.5 per cent knew the sales- 
man from whom the purchase 
was made. 

Among the other factors, 
which influenced the buyer to 
patronize the dealer, was the 
buyer’s confidence that the 
dealer offered better service. 
Some 2.4 per cent knew the 
previous owner of the car; 1.4 
per cent were influenced by ad- 
vertising and only 1.0 per cent 
were influenced by better trade 
allowance. 

Against these answers, the 
used car dealer finds that most 
of his customers buy because of 


price, with 49.1 per cent of those 
questioned giving this as a 
reason, while reliability ranked 
fourth with only 4.5 per cent. 
The fact that the used car dealer 
had the car the buyer wanted 
influenced 17.7 per cent of the 
sales and 15.9 per cent knew the 
salesman. 

Other reasons were “friends’ 
recommendation, 3.6 per cent”; 
“good trade-in, 2.7 per cent”; 
“advertising, 2.3 per cent”, and 
“knew previous owner, 1.8 per 
cent.” 


First in Confidence 


These answers indicate clearly 
that the new car dealer ranks 
first in buyer confidence among 
those who have purchased used 
cars in the past. His salesmen 
apparently are not so well 
known as the used car dealer’s 
salesmen, and his advertising is 
not quite so effective. 

The survey then turns to 
those who never have bought 
used cars. Among the 2,189 
owners of 1938 cars questioned, 
it was learned that 54.3 per cent 
never had purchased used cars. 
However, 83.6 per cent of these 
stated that, if they did want to 
buy a used car, they would go 
to a new car dealer to make the 
purchase.. Only 7.5 per cent in- 
dicated that they would con- 
sider the used car dealer, and 
5.2 per cent stated they would 
go to private owners. The re- 
mainder listed miscellaneous 
sources. 

Cars in Condition 


When questioned as to why 
they would patronize the source 
given, 68.5 per cent of those 
favoring the new car dealer 
again listed confidence in the 
reliability of the dealer as the 
first consideration. A second 
consideration was the belief that 
the new car dealers’ cars are 
in better condition, while 11.4 
per cent felt that the guarantee 
was important. 

Other reasons included “bet- 
ter buys and selection, 9.2 per 
cent”; “better service, 5.5 per 


Preferences in Used Car Dealers 


Question 21 


“Have you ever bought a used car?” 


mw 54.3* 


(b) “If you wanted to buy a used car from what type of 


New cor deoler 

Used cor decler 75 
Private individual 52 
Miscellaneous 37 


Rehoble ploce 

Cors in better condition 120 
Guorontee W4 
Better buys - selection 9.2 

Better service 55 

Better focilines W 

Personal reasons 06 

Miscellaneous 05 


Better buys - selection 

Rehoble place 

Guerontee 

Cors in better condition 73 
Personal reosons 18 
Miscellaneous 36 


—Courtesy Crowell 
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Preferences in Used Car Dealers 


Question 21 “Have you ever bought a used car?” 
YES ee eee#es. 45.7% 
(a) ‘From what type of dealer did you buy it?” 
New cor dealer me 61) 
Used cor dealer 266 
Private individual 106 
Miscellaneous 17 
“Why did you buy it there?” 
NEW CAR DEALER 


Reliable dealer 

Best buy - borgoin 

Hod cor | wonted 133 
Knew salesman 115 
Better service 44 

Knew previous owner 24 

Advertisement in poper 4 

Good trade-in 10 

Friend's recommendation 08 


Miscelloneous 46 


Best buy - bargain 


Had cor | wonted 177 


Knew salesman 159 
Reliable dealer 45 

Friend's recommendation 36 

Good trade-in 27 

Advertisement in poper 23 

Knew previous owner 18 

Mascellaneous 59 


cent”; “better facilities, 1.1 per 
cent’; “personal reasons, 0.6 
per cent’, and “miscellaneous, 
0.5 per cent”. 

Among those who would 
patronize used car buyers, price 
again took first place, with 47.3 
per cent being influenced by 
this factor alone. The reliability 
of the used car dealer was con- 
sidered important by only 25.5 
per cent. Other reasons given 
were: “guarantee, 20 per cent”; 
“cars in better condition, 7.3 
per cent’; “personal reasons, 1.8 
per cent’, and “miscellaneous, 
3.6 per cent”. 

On this basis it would seem 
that the new car dealer has a 
distinct advantage, since his 
customers already have greater 
confidence in him as an outlet. 
They believe his cars are in 
better condition and they trust 
his guarantee. Price, among his 
customers, is fourth considera- 
tion whereas price and bargain 
buys are first consideration with 
the patrons of the used car 
dealer. 

37.5% Are Skeptical 

Going further into the think- 
ing of used car buyers, Crowell 
learned that 62.5 per cent of 
the owners of 1938 cars believe 
that used cars are sold honestly 
and fairly. The remaining 37.5 
per cent were skeptical. In this 
group 33.1 per cent distrust 
speedometer readings most of 
all. Second there is 12.6 per 
cent who have no confidence in 
what dealers tell them. 

But 10.8 per cent stated that 
it would depend entirely upon 


the dealer as to whether they: 


thought the car was being fairly 
and honestly sold to them. Some 
9.8 per cent felt that most used 
cars are improperly priced, 
while 8.4 per cent declared they 
are improperly reconditioned. 
Irresponsible dealers, with no 
guarantee, have frightened an- 
other 4.6 per cent, and 3.7 per 
cent are convinced that the 
buyer usually gets a raw deal. 
Unreliable guarantees were 
listed next with 3.1 per cent, 


266 


—Courtesy Crowell Publishing Co. 


while 2.8 per cent agreed that 
used cars were too difficult to 
sell to be sold honestly. The re- 
maining 10.4 per cent gave mis- 
cellaneous reasons. 

By and large the Crowell sur- 
vey should prove most helpful, 
since it not only reveals the 
strength of new car dealers in 
various phases of automobile 
merchandising, but reveals their 
weaknesses as well. 


AN has over 200 correspondents 
in strategic points througnout the 
United States and the world, to keep 





°39 World’s Fair 
to Pour Billion 
Dollars IntoN.Y, 


NEW YORK.—National manu- 
facturers and local New York 
retailers should cash in on the 
New York World’s fair to the 
tune of a billion dollars’ worth 
of extra business in 1939, ac- 
cording to survey just released 
by the New Yorker, Manhattan 
weekly magazine. 

Visitors to Chicago World’s 
fair, the New Yorker points out, 
spent $770,000,000, the major 
part during the first year of the 
fair. Based on that figure, it is 
estimated that close to $1,000,- 
000,000 additional spending will 
result from the influx of visitors 
to New York. With this sum 
poured into the New York mar- 
ket, changing hands again and 
again through the fabric of com- 
merce, little neighborhood groc- 
ery stores in New York, as in 
the fringes of Chicago, will find 
their per capita sales mounting. 

Breaking down information 
from the Chicago Assn. of Com- 
merce into five important classi- 
fications, the New Yorker survey 
details the following rises in the 
Chicago business situation dur- 
ing the period of the Century of 
Progress Exposition: 

l Employment. An aggre- 

gate of 500,000 men and 
women gained employment for 
periods ranging from _ several 
months to two years, and some 
of them permanently. 


New Business. Approxi- 

mately $50,000,000 worth of 
construction work with mainte- 
nance was started and completed 
before the two-year Exposition 
period opened. In addition an 
estimated $770,000,000 was 
poured into the Chicago market 
by the 15,000,000 fair visitors. 
3 Money Circulation. The 

era of spending created a 
widespread circulation of money. 





Yost to Wagner 
MILWAUKEE —Karl M. Yost, 
engineer in charge of the Truck 
and Bus Brake division of the Ben- 
dix Products Corp., has joined the 


its readers in step with march of | Staff of the Wagner Electric Brake 


events throughout motordom. 


Mfg. Co. as consulting engineer. 


Most Used Cars Honestly Sold 


Question 22 


YES eeeeseees 
WO eeeees 


“Do you think used cars are honestly and fairly sold?” 


MB 62.5* 
37.5* 


“If No, Why?” 


Misrepresentation - 
mileage fixed 


No conhdence in dealers 126 
Depends on dealer 108 
Improperly priced 98 
Improper reconditioning 84 

They “fix” them up 60 


Irresponsible dealers - 
Mo guorantee 46 


Usually get raw deal 37 
Unreliable guarantees 3 


Too difficult to 
sell honestly 28 


Miscelloneous 104 


NOTE.. Percentoges ore bosed on the number who 


—Courtesy Crowell 


think vied cors ore not honestly sold 


=: 


Publishing Co. 
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at Output Looms Back to 41,120 Units for Week 
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a 1938 1937 Loss._—Loss (Continued from Page 1) a. ak am elCU 
nu England 6.84 Ending Week Ended to to 
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ng. Studebaker| BANTAM .............0 100 uu. 53 153 2,085 
ion MIDDLE ATLANTIC 21,288 35,499 14,211 d Buick GRAHAM } 320 t + 1.679 
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e- Illinois 8,063 12,416 4,353 gent, followed} June, it appears that AN’s rough estimate of 165,000-to-170,000 Be 
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I North Dakot 813 809 4 |/Units this week, compared with | totaled 360,236 units i 
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NEW YORK. — The operating 









*Wisconsin estimated by AN. rate of steel companies, having June 1938 1937 Unit 
98 per cent of the steel capacity June Pos. 1938 Pos. 1937 Pos. Loss 
of the industry, was 32.2 per| Chevrolet 12,243 | 1 | 215,033 | 1 | 363,893 | 2 | 148,860 
# . ’ ’ > ' , 
Plant Activity cent of capacity for the week/porg | 10,185 | 2! 183,910! 2| 433,637 | 1 | 249,727 
Banta aia tepped up on two-day basis ending July 16, the American ; 
ntam : ‘ yor ue ion stepp p Iron and Steel Institute reports. Plymouth 7,967 | 3 | 119,401 | 3 | 230,007 | 3 | 110,606 
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Plans to Expand Repair 


Pa. Acts to Bolster 


| the new system of reporting 
| buyers and sellers could be put 
|in effect, other than say “the 


U 


near future.” He points out, M k Ad d b NSP 
I > > however, that when the new ar et opte "y ‘A 
[s OSe e rrito ries method is operating, dealers and sciehamaaa 

eas Gas a toe, Ge pore DETROIT.—Constructive plans, | plan presented to NSPA members NI 
HARRISBURG, Pa.—In order|as the purchaser in each trans- incieey-Gadler relation discus- ee or a at the convention in December, tain 
to provide ° quick check on | action. sions. Up to the present time) National Standard Parts Assn, Approval and endorsement of a | oper 
territory infringements in cases} This new method of reporting| facts of this nature have not/and the after-market industry as manual prepared by Director Lynn oa 
of automobile dealers operating] was established through the co-| been available. The present plan}, whole, were placed in motion]. Woolman, of Kalamazoo, Mich, 193 
under closed territory contracts] operation of J. Griffith Board-| proposes to break the sales re-| through action of the major com- | dealing with the subject of “Sel. | © 
now and in the future, the| man, secretary of revenue, and| ports down by counties. mittees and the board of directors|ing Electrical Parts Through dea 
Pennsylvania Automotive Assn.,| Commissioner of Motor Vehicles 'of NSPA during their annual mid- Service,” was another action of repr 


in conjunction with the Penn- 
sylvania Motor List Co., has set 
up a new system of registration 
reporting which will show the 
name of the car dealer as well 


Chas. M. Daugherty. These de- 
partments will check on all new 
car license applications sub- 
mitted to them, turning over the 
names and address of buyers 
and sellers for compilation daily 
by the Pennsylvania Motor List 


Heavy Industry 
Pickup Needed 
| Says Col. Ayres 


summer meetings at the Whittier 
| hotel here. 


Departing from custom, the pro- 
gram committee approved plans 
for a day and a half program at 
the fifteenth annual NSPA con- 
vention in Chicago, Dec. 2, 3, in- 
































the marketing research commit. 
tee, of which R. L, Terry, Sioux 
City, Ia., is chairman. 

Other important plans, approved 
by the marketing research com. 
mittee, call for action on the fo]. 
lowing subjects: promotion of the 
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Bohn Cuts Loss |<. .| stead of the two full days sched- | market offered by the filling sta. 
, : . CLEVELAND. — Advance in : . tion division of the automotiv 
o further expedite this serv- brigh uled for previous conventions. ‘ e Cc 
: ; the stock market has brightened . h . “| after-market by jobber members: 
n 2n uarter ice, an effort will be made to : Condensing the convention pro-|‘ “ponte ; 
enforce more strictly the present| “efinitely the surface appear-|>1am by the elimination of the | investigation and support of com. | dex 
re license code in the stat hich | 2"c¢es of business, but it has not} cocond general session permits a pulsory automobile inspection, and | Bul 
—Bohn Aluminum owe S Sree ne h altered the fund tal | ; ‘ati tha |endorsement of the nationwide | in - 
DETROIT.—Bohn Aluminu requires that applications for |™uch altere e fundamental | closer co-ordination between the ; 1 wide | i 
and Brass Corp. and its subsid- registration be made immediate- realities, Colonel Leonard P.|association convention and _ the | Program which has for its slogan, | 191 
iaries for the quarter ended June |}, “gojiowing the sale. Ayres, vice president of the| Automotive Service Industries} Sales Mean Jobs. mol 
30 report a net loss of $41,196,| ~ 1, come instances. it is pointed Cleveland Trust Co., declares in| Show, which opens the following| Discussion of these and further | wa: 
after charges, against deficit of| 4.44 Gealers withhold applica- the current issue of the bank’s| Monday. activities _ the benefit of their | and 
: s , s > ese . . 
$70,873 in the preceding three| ition; at the present time until business bulletin. ; In addition to setting the time rine aril Se de = = a Ss 
months and a net profit of $448,-| the end of the month. This prac- Advancing stock prices al-| and length of the convention, the | ™@™X . h ustry | se e larger | van 
793 or $1.27 a share in the cor-| ;; : : ways generate optimistic busi-| program committee, which met | P@rt of the meetings o the whole- | and 
J tice is said to be followed to ; prog : .. salers’ board of governors and th 
respondin riod a year ago. : 4 ;_| ness sentiment, and that has hap-| under the chairmanship of L. G.|° . & e the 
po & pe y conceal their competitive posi a ee ae p ; manufacturers’ board of gover 
For the first six months net|tion. Anoth har is that|Pened this time,” says Colonel| Matthews, of Muskegon, Mich., : : - | Jur 
: er charge is that! ‘Ayres. “Business optimism actu-| senior vice president of NSPA,| "0S; under the chairmanships of | 54: 
loss was $112,069 as against net some dealers rush to the reg- i . t : : , sctected a theme andl amines d V. C. Anderson, of Chicago, and der 
profit of $1,441,081 or $4.09 a| istration department late in the|24¥Y creates some business im- | sel€e d k for th L. F. Woolman, of Kalamazoo, re- : 
share in the similar 1937 period. | month with a series of fictitious | Provement, and that also is hap-| topics and speakers for the con-| . tively, bus 
sales designed to build up their| Pening this time. Already there | vention. At the meeting of the NSPA 
: competitive position. Stricter | have been some advances in com- | Seven new members were elect-| poard of directors, presided over ¢. 
St. Louis Car Fatalities enforcement of the present code, | Modity prices and some improve-| ed to the association through ac- by President V. C. Hossellman, of 
Drop 44% in First Half it is pointed out, would end| ments in retail trade. tion of the membership committee | Tima, O., approval was given to 
both these practices. These are cheering develop-|and the board of directors. Direc-| the reports of the various commit- ! 
ST. LOUIS.—Deaths from mo-| “According to Claude Klugh,| ments, but they do not have|tor J. E. Adams, of Toledo. is|tees which had met previously 
tor vehicle accidents in St. Louis! anager of PAA, an effort also| much bearing on the prospects — of the membership com-| during the week. Endorsement 
during the first half of 1938) i; being made to have those| for a real recovery because they |™ttee. 7 was given by the Board to the pro- 
dropped 44 per cent compared manufacturers, now granting|do not directly affect conditions _ To aid in expanding the automo- | gram of safety of the American 
with the same period in 1937, ac-| closed territories, to extend the| in the heavy industries. tive repair market with resultant | Safety Foundation. 
cording to Frank J. McDevitt,| periods during which infringe-| Real recoveries come when ean ame ven oe The pre-convention meeting of Me 
director of streets. ment charges can be made. Most] business men have sufficient con- | M@nutacturer volume OF business. | the board of directors was set for 
= e : the marketing research committee : tot 
There were 40 motor vehicle} dealers state that the 30-to-60-| fidence in the prospects for approved as one of its major ac- Thursday, Dec. 1, in the Hotel | \; 
fatalities up to June 30 this year} day period, specified in most profits to encourage them to tivities, a program submitted by Sherman, Chicago, immediately $1! 
as against 72 in 1937. Automo-|contracts, at the present time|make investments in their own! <yb-committee under the chair- preceding the opening of the an- . 
bile accidents dropped from| does not give sufficient time in| enterprises by building plants, manship of T. O. Duggan, of nual convention. po 
4,299 to’ 3,573, a decline of 16|which to check infringements installing new equipment and| Cleveland. Further amplification Fourth Di col 
per cent and number of injuries| and enter complaints. © venturing into new undertak-|of the program will be made by| ture by Pete Wemhof “ine ae te 
from 2,156 to 1,727. Klugh did not state just when’ ings. the sub-committee and the entire! of automotive advertising ‘ me 
New Passenger Car Registrations, 24 States for June, 1938-1937 ws 
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Total, 24 States . 
for June_ 
Total, 
to Date 
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NEW YORK.—When the cur- 
tain is raised for the grand 
opening of the New York 
World’s Fair in the spring of 
1939, the Firstone Tire & Rubber 
Co. and its nationwide store and 
dealer organization will be 
represented by one of the finest 


Machine Tool 
Index Rise 3.5 
June Over May 


CLEVELAND.—New order in- 
dex of National Machine Tool 
Builders’ Assn. advanced to 70.2 
in June from 66.7 in May and 
191.8 in June, 1937. Three 
months average at end of June 
was 75.7 against 88.0 in May 
and 227.6 a year ago. 

Index of domestic orders ad- 
vanced to 35.7 from 34.8 in May 
and 137.6 in June, 1937, while 
the foreign index was 34.5 in 
June against 31.9 in May and 
54.2 in June, 1937. Foreign or- 
ders accounted for 49% of June 
business as against 48% in May. 








Car Financing 


At Retail In 
May Tops Apr. 


WASHINGTON.—The Depart- 
ment of Commerce reported that 
May automobile retail financing 
totaled $94,917,454 compared 
with $93,820,897 in April and 
$199,655,670 in May of last year. 

Wholesale financing was re- 
ported at $85,744,420 for May 
compared with $95,868,959 in 
April and $193,527,218 in May 
last year. 





AN has over 200 correspondents 
in strategic points throughout the 
United States and the world, to keep 
its readers in step with march of 
events throughout motordom. 
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Unique Exhibit Is Planned 
PA! By Firestone for N.Y. Fair 


exhibits in the panorama of in- 
dustrial science and progress. 


Plans for Firestone’s fair pro- 
gram were announced at a 
luncheon here where the five 
Firestone brothers, Harvey S. 
Firestone jr., Russell A., Leon- 
ard K., Raymond C., and Roger 
S. Firestone were guests of 
Grover A. Whalen, president of 
the World’s Fair Corp. A scale 
working model of the Firestone 
exhibit, complete to the last 
minute detail, was displayed at 
the luncheon. 


; The Firestone exhibit build- 
ing and grounds will cover 3% 
acres, and will depict a story of 
rubber in visual form. It will 
also include a full scale tire 
factory in operation and, in ad- 
dition, displays demonstrating 
the essential part rubber has 
come to play in everyday life. 

Probably the most unique part 
of the Firestone exhibit will be 
the actual life-size reproduction 
of a thriving American farm, 
live stock, farm hands and all. 
This part of the exhibit will 
demonstrate how the American 
farm has become modernized by 
the adoption of pneumatic tires 
to every kind of wheeled farm 
implement. 

The exhibit building will 
house a modern tire factory in 
actual operation and producing 
a finished tire every four min- 
utes. Manned by skilled crafts- 
men, the tire production line, 
showing every operation from 


Largest Motor Freight 
Terminal Is Opened 


CHICAGO.—What is claimed 
to be the largest motor freight 
terminal in the United States 
has just been placed in opera- 
tion here by the American Ter- 
minal Co. Housing 18 separate 
interstate truck lines, it oc- 
cupies eight acres of space along 
the Chicago river for inter- 
change of freight shipments, 
pickup and delivery service. 


crude rubber preparation to the 
finished product will be ar- 
ranged that every visitor can 
watch the various operations 
from an unobstructed and un- 
crowded viewpoint. 

The actual work of gathering 
rubber latex on the vast Fire- 
stone plantations in Liberia, 
West Africa, will also be por- 
trayed. Dioramas, historical pa- 
geants and _ scientific demon- 
strations will dramatize the his- 
tory of the industry and the de- 
velopment of rubber products. 


Keystone Club 
Hits Camouflage 
Of Police Cars 


HARRISBURG, Pa. (UTPS).— 
Use of unidentified cars by the 
Pennsylvania motor police, in 
patrolling highways, was criti- 
cized this week by the Keystone 
Automobile Club on the ground 
that it subordinates the import- 
ant principle of highway safety 
to “gum shoe” police work. 


“We lauded the state govern- 
ment for increasing the size of 
the patrol and equipping the 
augmented forces with white 
cars,” said J. Maxwell Smith, 
general manager of the club. 
“The white car became a symbol 
of safety on our highways. Its 
presence was assurance to the 
careful driver his reckless breth- 
ren would be under surveillance. 
Its effect on the reckless was to 
make them cautious, and the 
general effect was drastic reduc- 
tion in the number of highway 
deaths. 


“Such striking evidence of the 
value of the white cars as an ac- 
cident preventive should have 
convinced state authorities of 
the wisdom of the experiment 
and induced them to make the 
distinctive police car standard 
equipment for patrol work. It 
appears, however, that the num- 
ber of arrests for traffic viola- 
tions didn’t suit somebody and 
so it was decided to ‘gum shoe’ 
the motorist by stalking him in 
unidentified cars.” 





NEW YORK.—Declaring that 
the highways committee had not 
gone far enough in its report to 
the state constitutional conven- 
tion, with respect to the dedica- 
tion of motor vehicle revenues 
to highway purposes, William J. 
Gottlieb, president of the Auto- 
mobile Club of New York and 
chairman of the constitutional 
convention committee of the 
New York State Automobile 
Assn., this week pronounced 
the recommendation “disappoint- 
ing.” 

Gottlieb maintains that the 
proposal, limiting dedication to 
licensing fees and the first two 
cents of the gasoilne tax, “leaves 
the way open for additional lev- 
fes on the motorists and would 
keep car owners permanently in 
the position of “double-tax-pay- 
ers” for the general expenses of 
the state.” 

The committee recommenda- 
tion, he contended, “would pro- 
vide constant temptation to re- 
tain the so called ‘emergency’ 
taxes on gasoline, which in all 
fairness, should be dropped, if 
not used for roads.” 

Under the amendment proposed 
by the committee at Albany, the 
registration fees and the original 
two cents of the gasoline tax are 
to be devoted to highway pur- 
poses, exclusively. This is the 
present law. 

“However,” explains Gottlieb, 
“this statute has been ignored 
since 1932, and the diversion of 
motorists’ revenues has totaled 
nearly $300,000,000, since this 
law was passed. 

“While the motorists of the 
state are pleased to find evidence 
of the acceptance of the sound 
principle of dedication in the 
report of the highways commit- 
tee, and some desire to render 
long-delayed justice to the 2,200,- 
000 car owners of the state,” 
said Gottlieb, “we must advise 
the public that the amendment, 
as written, is not a solution of 


New Commercial Car Registrations, 22 States for June, 1938-1937 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold. 
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Motor Leader Attacks 
N.Y. Diversion Action 
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the problem. At best it is only 
a concession. 

“The public should be giv- 
en the opportunity to vote upon 
an amendment, based on the 
principle of full dedication. We 
are pressing our campaign be- 
fore the constitutional conven- 
tion to secure approval for such 
an amendment. We believe it is 
only fair that the people at large 
should be given the opportunity 
to record their sentiment on this 
vital issue. 

“The only solution, wise as an 
economic measure and fair to all 
motor vehicle tax payers, is the 
adoption by the constitutional 
convention of a provision that 
really would end diversion. Such 
a measure was proposed by the 
New York State Automobile 
Assn. It proposed that begin- 
ning July 1, 1941, all motor ve- 
hicle taxes should be dedicated 
to highway purposes, and left to 
the legislature the duty of de- 
termining details of expendi- 
tures. 

“There is a proper place for 
such an amendment in the con- 
stitution and this is the only 
sure way by which New York 
State will secure the highway 
system which it so greatly needs. 

“It is hoped ,and expected, 
that this question will have fur- 
ther discussion on the floor of 
the convention. 

“The American Automobile 
Assn. and the New York State 
Automobile Assn. have long 
waged a battle for full dedica- 
tion of motor vehicle revenues to 
highways. With the constitution- 
al convention in session, we had 
hoped that an opportunity had 
arrived to secure the insertion 
of that principle into our funda- 
mental law. 

“Benefits of far-reaching ef- 
fect would result to the people 
of the state if this is done. 

“Dedication of these revenues 
will be fair to the motorists be- 
cause motor vehicle taxes are 
really tolls. 

“Dedication would take the 
highways out of politics. 

“Instead of a hit and miss 
program highway improvement 
would become a ‘pay as you go’ 
proposition, which would guar- 
antee an orderly and constant ex- 
pansion of our road system, on a 
long term basis, along lines plan- 
ned well in advance to meet the 
needs of ever-increasing traffic.” 


OFFICE MANAGER 


Seven years experience Gen- 
eral Motors dealer accounting 
and Parts and Service opera- 
tion. Familiar Motors Holding 
operating control. Wire F. E. 
Helberg, 2624 Sunset Ave., 
Utica, N. Y. 
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1938 Delivered | Actual top and bottom prices on 1935, 1936 Atlanta Georgian; Cincinnati Post; Clevelang 
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(As Advertised, Week Ending July 2, 1938) 











standard equipment and federal taxes. MAKE N.Y. Atlanta Cinti. Cleve. Detroit Chicago Minnea. Ok. City Denver Los. Ang. SanFr. Seattle Nat. Ay 
Willys prices do not include federal tax. 
Ford and Lincoln-Zephyr prices do not | puiek “49° 37 | $725-$795 $749 | |$695-$765 $638-$665 |$650-$695 | $ i$ |$695-$795 |$700-$770/$ i$ |$695-g748 
include transportation or taxes. ne 

BANTAM—Bus. cpe., $439; Master cpe., °36] 650 | 445 | | 575~ 595} 447 jae ! | 543~ 546 
$469; rdstr., $479. | 5 

BUICK, Series 40—Conv, phae., $1,406; eho La [ seen oe | | Bee 08 
4-dr. tour. sed., $1,047; 2-dr. spt. sed.,| Buick “50-60” ’37| 825- 925| 849 | 795 | | | 775 | | | | 895 | | 828- 84g 
$981; bus. be 8; . » (P.8.), 
7.560; oot, ape. Op. sank, Geael; 4-ar. 36 Eeael | 565 625 525__ | 545 | ! | | 532-568 
spt. sed., $1,022; 2-dr. tour. sed., $1,006. 35] 489- 525] | | 445 | | | | | | | | 467— 525 


Series 60—Conv. phae., $1,713; 4-dr. tour. 
sed., $1,297; conv. cpe., $1,359; spt. cpe., 
op. seat, $1,226; 4-dr. spt. sed., $1,272; 
2-dr. tour. sed., $1,256. Series 80—Conv. 


phae., $1,983; tour. sed., $1,645; formal 35] | 225— 275] 279- 345| 225- 325) | | | | 325- 365| 425 | 296~ 347 


| 

| 

| 

| 
aencensneneneenenanennanaccs tn tO SO reser eee oe rs eens eset ee ee selene eee eeneencla ate Se 
Chevrolet Master 37] | 465— 500| 395- 397| 460- 575| 347- 439) 395- 495) | 545 | 475— 525) 485- 645) | | 446- 515 
36] 295 | 350— 395| 325- 425| 295- 445| 260- 355| 375- 395! 395- 449) 365- 430) 395- 455) 495- 515) | 549 | 373— 434 
esearch et rs eA ca ess ee eerste esses, Set 

| 

| 





tour. sed., $1,645; spt. sed., $1,645. Series ; 
90—8-pass. tour. sed., $2,350; 6-pass. tour. | Chevrolet Master DeLuxe 37] 485 | | 495 | 445- 595! 467- 527) 595 | 575 | 525— 645| 645- 695) 645— 692) 542- 599 
sed., $2,176. 36] 439 | | 365- 395! 365- 485| 365 | | 498 | 445 | 385=— 525) 495- 525) | 420— 460 
CADILLAC, Series 38-60—Cpe., $1,695; 

tour, sed., $1,780; conv. cpe., $1,815; 5- 35] 350- 395) | | 225- 375| | 295 | 297— 389) 250 | 345- 385) | | 445 | 315= 362 
Tour. sed., $2,006. V's. Series ‘38-65 Tour. Chrysler Six ’37| 645- 650) | | 630- 695| 533- 597| 595 | 695 |_ 745 | | | 795— 845| 663- 690 
sed., $2,290; tour. sed. (div.), $2,360; conv. = 650 | | 5 

sed., $2,605. Series 38-75 Fleetwood—5- 36] 475-529) | | 445- 575) | | | | | 524- 591 
pass. tour. sed., $3,080; 7-pass. tour. sed., *35| 425 | | 325 | 395- 465] 295 | 345- 395) | | 585 | 475 | | | 406— 424 








. -pas. be ,280; 5-pass. op 

Se aes, Sons, eek cod. itrunk), Gauss, | Chnyaler Bight 37] 699- 869| l | 695- 745| 649- 735| ] l | | 695- 795| | 684— 786 
2-pass. conv. cpe., $3,380; 5-pass. conv. ’ 4 | be 
sed. (trunk), $3,945; 8-pass. tour. sed., 36] 539 | | | 585 | | | | | | 645 | | 562 645 
$3,105. aati 35] | | | 479 | 465 | | | | 595 | | ] 472 595 
conch, $600; chen $018; cab. 9755; town | De Soto ———8L(S95 «(| 6OS__—*| S65 745] G45— 655] 495- G19] s95- 645! | OASIS || 28-2 
sed., $689; spt. sed., $750. Deluxe Series 1 = 
—Sed., $796: coach, $730; cpe., $714; spt. 36| l | | 425- 475| 345- 365| 395- 495 | |495 | l | 595 | 451 485 
cpe., $750; town sed., $750; spt. sed., $817. 35! | 345 | | 395 | 475 | | | | | | 370~ 475 
an Gas mom tele; tur, treed, | See 37] 495- 595| 595- 649| 650 _—'| 495- 645| 469- 595| 525- 650) | | 595- 695| 695- 765) l | 565- 655 
$075; 4-dr. sed., $998; far. tour. sed., '36] 489- 495| 395- 445| 445 —|_345- 495| 297- 445| 395- 495! 485- 575| 475- 535| 495- 545| 397- 597/ | 575 | 436~ 513 
1,010. Imperial—Cpe., $1,123; r.s. cpe., 

$1160; tour. brough.,’ $1,165; tour. sed. "35 | 295 _| 247- 395| 265- 365| 239 | ] l | 385- 465| 425- 465) | 469 332~ 385 
$1,198. Ford Standard '37| 385- 495| 429- 475| 375- 545| 350- 495| 297- 437| 375- 455) 539 | | 425— 565) 495- 585) | 525- 549] 420- 521 


DE SOTO—Bus. cpe., $870; tour. 
brough., $930; 4-dr. sed., $958; 4-dr. tour. 
sed., $970; conv. cpe., $1,045; conv. sed., 
$1,375; 7-pass. sed., $1,195; lim., $1,285. 

DODGE—Bus. cpe., $808; r.s. cpe., $858; 
2-dr, sed., $858; 4-dr. sed., $898; 2-dr. 
tour. sed., $870; 4-dr. tour. sed., $910. 

FORD, 60 h.p.—2-dr. sed., $640; 4-dr. 
sed., $685; cpe., $595. 85 h.p.—2-dr. sed., 
$665; 4-dr. sed., $701; cpe., $625; deluxe 
2-dr. sed., $725; deluxe 4-dr. sed., $770; 
cpe., $685; club cpe., $745; conv. cpe., 
$770; conv. club cpe., $800; phae., $820; 
conv. sed., $900. 

GRAHAM — Standard cpe., $995; sed., 
$1,065; spec. cpe., $1,095; spec. sed., $1,- 
155; supercharger sed., $1,290; super- 
charger cpe., $1,230; cus. supercharger 
cpe., $1,320; cus. supercharger sed., $1,380. 


HUDSON, 112 Standard—3-pass. cpe., 


"36 | 295- 350! 225- 325| 225- 375| 196- 300) 265- 343) 379- 450) 345- 395| 375- 425| 375- 445) 425- 445| 345-— 438| 314- 397 
°35| | 195— 275] 197- 375| 165-— 275| 120—- 195| 195- 225| 295- 299| 195- 295| 295- 345) 275-— 345| 375 295— 345| 237- 309 
Ford DeLuxe "37 | | 395- 597| 445- 497| 395- 445] 395- 475) | | 495—- 575| 480- 595) 645 | 495— 645| 468- 556 
36] 365 | 345 | 295— 445| 249- 325| 345 | | 425 | 375— 465) 345- 495) | | 343- 401 
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°36| 495 


35] 
Hudson Eight "37 
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165- 345| 285- 295| | 
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$694; 4-pass. Vict. cpe., $740; sed., $755; 

brough., $724; tour. brough.. $743; tour. 36 | | | | 465- 495| l | | | | 545- 695! 505- 595 
coach, 907; tour. utility, coach, $716, i ! Le ! | | | 295 545 
utility cpe., $724. Series 81, ——- Hudson Terraplane °37| 525 | 529 | 495 | 395- 495] 399- 419] 565 | | | 469 | 425 | | 635— 695] 493- 513 
ats ook. Gos ee i ag hg emmy 36| | 395 | 345 |: 295— 425| 279- 289| 395- 415) | 425 | 395- 537| 565 — |: 495- 545] 400- 440 
cpe., $789; Vict. cpe., $833; conv. cpe., 35 | | 295 195=- 245 

$926; conv. brough., $990. Series 84, Eight - | = | | | | | | | | | 245— 270 
Deluxe—Brough., $1,028; —. Pe LaSalle 37] | | | 925 | 666— 677| | | | | | l | $29- 832 
$1,049; sed., $1,060; tour. sed., $1,080; 3- » 

pass. cpe., $990; Vict. cpe., $1,031; conv. ae] 505 S05 _| 695 | 389-497; 625 | | TS HS} | | | S8K IS 
cpe., $1,121; conv. brough., $1,185. °'35 | | 465- 475| 545 | l l | | 505- 510 

HUPP-—Stand. six 4-dr. sed., $1,045; a e 
sk, Ga Gai, Gk, GA.NUE: Gay Mite | cence ecreelnreeneesnenceneneennrenetie te et et aceenneel nce aaeecpeceel ee ne leer A cans Me csi ee 
dr. sed., $1,222; cus. six 4-dr. sed., $1,340; "36 | | 745 | 597- 647| 449- 665| | 585 | 695- 795] | | 795 | 644— 705 
reg. eight 4-dr. sed., a = 35 | ’ : | 
4-dr. sed., $1,365; cus. elg' -dr. sed., itaeaeteeeeneentnceateetacea meneame emcees tence ca taacaetl aartcaees encmemeanesvmintamsmamtesl tases stat De Ni A 
$1,465. tte 7 

a eae ey | Se ee es es es ee ee eee eee ee 
pone dy ge ee ged oo nn a ee a a a, a a a ee 
conv. cpe., $1,650; i .» $1,790. 

; — 35] | | | | | | 
LASALLE, V-8 Series 38-50 — 2-pass. | | | 315 | | | | 315 
: nnn nn nn nnn nnn nnn nnn nn Ss SSS SSS 
Gass, tour. sed.” 91.308; 2-pass. “sony. eve, | Nast 37] 595 | | | [545 | | ] | | | 545— 595 
pass. tour. sed., $1,385; 2- \ . | eee SS 595 
$1,420; 5-pass. conv. sed., $1,825. °36| 295 | | | 350- 395! 

NASH, Master Series—Nash-LaFayette intense li et ca tal i nD ec et i 
bus. cpe., $770; 2-dr. —. oe 35 | | | 445 | | | | | | | 445 
sed., $850; 4-dr. sed., $850. Deluxe—Nash- | 1 : 
LaFayette conv. cab., $940; 5-pass. cpe., aia "371 695 745 | 675— 695) 575- 698) 486- 597) 595- 695 | 745 | | 745 | | 645— 795! 656— 712 
$860; 2-dr. sed., = a. —. — 4- °36] 595 | 395 495 | 459- 498| 365- 399] 465- 485) | | 525- 595| 480 | | | 472- 492 
dr., sed., $900. mbassador x—Conv. | 
a. $1,090; 5-pass. cpe., $1,015; 2-dr. "35 | | 295 299- 395| 325- 450! 245— 295| 345- 425! | 395- 425) 395 | | 475 | | 347- 398 
1.080 Oe icntied Gia Come. cb. | ae 371785 __—|_789 [345 fl | l ] | l | 945 ‘| 787- 895 

’ . a ° ot) SSS 
$1240; S-pase. cpe.. $16: 2-dr: sed. $1) ap sess a= 

RANG lex iek. tenes, SEE 1 eetateeneenrienscenienseeceermseeesiienea neem cet cite Nace eerie ener eines linia een Bee Ds 
club =. o -—. o. = -- Pontiac Six *37| 595— 675| 650— 725! 525- 695| 445- 547| 595 | 745 | 650 | 675 | 575- 645) | 765- 895| 624- 687 
tour. sed., ; 4-dr. sed., >; 4-dr. 7 : : 
tour, aed. $992; conv. cpe., $1,043. Eight 36] 435- 475) 495 | 397- 515| 365- 495; 243- 397| 395- 495) 545 | | 525 | 495- 540| 595 | 525- 575| 456- 514 
at ude fae ce. ak, ee oe ‘351 | | 325- 397] 245- 425| 200- 295 350 _—| | [395 | l | 515 | 338- 396 
sed., $1,078; 4-dr. tour. sed., $1,104; conv. | Pontiac Eight 37] 650- 695; l | 529- 697| 695 1680 ees ane. tae 
cpe., $1,160. 

PLYMOUTH, Business Line—Cpe., $645; °36| | | 495 | | | | | | 495 
fe. Ome ear, Oe eens Cpe. | es? lh] tS 
$730; cpe. with r.s., ; conv. cpe., : 
2-dr. $773; ae es $785; oan goes; | Packaré 320 °37|_575- 845) 900 795 | 635- 795| 577- 697| ! | 845 | 895- 985) | 945 | 771- 851 
4-dr. tour., 15; -pass., 005; m., 
$1,095. ie asain : 36] 525- 595| | | 549- 597| | 550- 595) | | 675 | 750 | 695 | | 624- 651 

PONTIAC, Six—Cpe., ; spt. cpe., 35] 395 | 500 | 445- 465| 395 | | 
$891; cabr., $993; 2-dr. sed., $865; 2-dr. | | | 495 | | | | 446— 450 
— -_ —. a aan Plymouth 37] | 575 395- 465| 445- 545| 375- 459] 535- 565! | | 625 | | | 595— 695] 509- 583 
Eight—Cpe., $898; spt. cpe., $955; me. "36 | | 350— 375| 387- 395| 345- 425] 233- 375| 345- 350) | 460 | 395 | 385- 495| 495- 555| 575 | 399- 446 
$1,057; 2-dr. sed., $934; 2-dr. tour. sed., ’ , : 
$960; 4-dr. sed., = ao. tour. sed., - ee = — ! — 300| 299- 355| 285- 345) | 289- 324 | | 325 | | 465 | 475 | 341- 377 
$1,006; conv. phae., $1,353. ymou | 447— 495) 465- ’ ee ee a ee ee ; 

PACKARD (5-wheel equip.), Six—4-dr. 361 429 575| 445- 489) | 495- 645| 675- 695| 645 | | 530~ 596 
a ae. a 2 ae | ! | | 365- 435) 289- 387| 425 | 489 | 425 | 390- 567! 565 | 595 | 440- 473 
lub cpe., $1,020; 2-dr. 4-pass. cpe., $1,135; ; 
bus. cpe., $075. ase. tour. sed., ome =! 345 | 295- 365| 295- 355| | 349 | | | 295- 395| 295- 395! 475 | 485 | 344~- 380 
$1,325; 2-dr. tour. sed., $1,295; club cpe.,| Studebaker ctator 1 | | 
$1,270; 2-dr. 4-pass. conv. cpe., $1,365; Neer rr nh inh rn tee eens AO re cerca veneered vo cee 
conv. sed., $1,650; bus. cpe., $1,225. Eight 36 | 595 | | 395- 465) | | 645 ’ ’ | 495~ 555 
Deluxe—4-dr. tour. sed., $1,540. Super | ag 
Eight—4-dr. tour. sed., $2,790; 4-dr. tour. | | | | 325 l | 325 
sed., $2,995; club sed., $2,990; 5-pass. cpe., | Studebaker President 37] | 795 l | ’ a 
$2,965; 2-dr. 4-pass. cpe., $2,925; 2-dr. 4- $$$ eee ON 
pass. conv. cpe., $3,210; Vict., $3,670; 7- 36 | 695 545 | | | l | 745 | i | 620- 720 
Twelve—4-dr. tour. sed., $4,155; club sed., — ; ;, °° | 
$4,255; 5-pass. cpe., $4,185. il 3 495 | 495 

STUDEBAKER, Commander — 3-pass.| Willys 7 450 347___|_265~ 325) | ] 375 435- 495| 345- 395| 565 | | 397- 422 
bus. cpe.,, $875; 3-pass. cus. cpe., $900; 36 } . 

“aa sed., $955; cruis. sed., $965; conv. ne — a - — — | 245 | | } | 95-210) 399 | 295 | 245-288 
sed., $1,315. State Commander — 3-pass 35] | 175 | 165 | | | | | | 299 l | 170- 237 





cus. cpe., $965; club sed., $1,030; cruis. 
sed., $1,340; conv. sed., $1,365. State 
FPresident—3-pass. cus. cpe., $1,130; club 
sed., $1,195; cruis, sed., $1,205; conv. sed., 
$1,555 

WILLYS, Cpe. Line—Econ. cpe., $499; 
; deluxe cpe., $579. Sedan 


National Average, All Makes, $492-$536 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled 
exclusively by Automotive News as a copyrighted feature. This is the first time anywhere that bona-fide top and 
bottom prices have been compiled from published figures to establish the trend of the market and the resulting 


stand. cpe., $525 


Line—Stand sed., $573; deluxe sed., : . . - 
i cas and. anh =“ “| national index. Where no prices are quoted, no car of make and model was offered during the period covered. 
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John Lewis Moves to Terminate UAW Squabble 


Locals Demand Reinstating 


Of Five Ousted Officers 


(Continued from Page 1) 





Martin was not available Fri- 
day to give his version of the 
latest development and whether 
he would attend the Washington 
conference. The original con- 
troversy centered around an ef- 
fort on the part of Frankensteen 
to obtain greater “unity” in 
UAW and end the caucus sys- 
tem under which the union had 
been operating. Under this sys- 
tem what might be termed “po- 
litical parties” within the union 
had the controlling voice, giving 
the set-up a more or less demo- 
cratic government. 

Under the “Unity” plan, it 
was understood that caucuses 


Retail Car Sales’ 
Value Decreases 
Slightly in May 


WASHINGTON.—The value of 
retail sales of new passenger 
automobiles showed a_ decline 
from April to May, according to 
the preliminary adjusted index 
figure of the U. S. Bureau of 
Foreign and Domestic Commerce 
released this week. 


This index, which makes al- 
lowance for the number of days 
as well as for seasonal move- 
ments, was 57.0 in May, on the 
basis of the 1929-1931 average 
as 100, compared with 60.0 in 
April and 61.0 in March. 


Sales in May, according to the 
preliminary figures, were 47% 
per cent lower than in May, 
1937, and 45% per cent lower 
than in May, 1936. Daily aver- 
age sales without seasonal ad- 
justment, declined about 6 per 
cent from April to May. 


The aggregate value for the 
first five months of this year was 
about 44% per cent lower than 
that for the corresponding period 
of last year, it is shown, and 
about 37% per cent less than 
the first five months of 1936. 








New Parkerizing Process 
Is Announced by Parker 


DETROIT. — Announcement is 
made by the Parker Research 
Laboratories of a new Parkeriz- 
ing process, which is said to 
combine all the effectiveness of 
the older process with some 
vitally important new qualities 
that result in increased ef- 
ficiency and lower cost of ap- 
plication. 

Among the more important 
improvements is the matter of 
processing time. Instead of the 
60-to-90 minutes required to ap- 
ply the older process the pro- 
cessing time is now reduced to 
30 minutes. Another feature 
that contributes to economy in 
application is the reduction of 
operating temperature. The new 
processing solution reacts at 180° 
F. instead of 210°F. formerly 
necessary, resulting in a lower 
heating cost. 


HOTEL LENOX 


Everything 
comfort. Deliciou: 
meals at popula? 
prices. 


Rates 
Single. $2.59 to $3.50 
double, $4.00 to $6.00 
parlor suites, $8.00 up 


, Write for free AAA 
road man and folde’ 
containing handy mar 

140 North St. of downtown Buffalo. 
near Delaware 


BUFFALO ANY. 




























would be out and the inference 
was that control would be cen- 
tered to a greater extent in John 
L. Lewis and CIO. If this ver- 
sion is correct it would seem 
that the present move by John 
L. Lewis to step into the breach 
and demand the reinstatement 
of the deposed officers, if suc- 
cesful, would mean instating a 
program which caused the orig- 
inal dissension. 

Since Martin up to now has 
been able apparently to re- 
tain the upper hand in his dis- 
pute with Frankensteen, there 
is real reason to question the 
solidarity among the member- 
ship, which the 13 presidents of 
locals have promised Lewis. 

One move seen probable, in 
case Martin should refuse to 
comply with a request from 
Lewis for a reinstatement of 
deposed officers, woulld be to 
call a special convention of the 
union with the idea of having it 
declare all offices vacant and 
then elect or re-elect a new 
group. 

Fear has been expresed by 
some union representatives that 
calling a _ special convention 
would be disastrous to UAW, 
since in such a convention de- 
tails of the controversy which 
has split the international ex- 
ecutive board during past weeks, 
would be brought into the open. 


Don Lee Named 
Pontiac Dealer 
For Pasadena 


PASADENA, Calif.—Appoint- 
ment of the Don Lee organiza- 
tion as Pontiac dealer here is 
announced by T. M. Ray, man- 
ager of the Pacific region for 
Pontiac Motors. 


For many years the Don Lee 
organization has played a major 
role in the motor car industry 
of California, being the state- 
wide Cadillac and LaSalle dis- 
tributorship and maintaining re- 
tail branches in various parts of 
the state. One of the Don Lee 
operations is located in Pasa- 
dena, and that store is now 
Pontiac, as well as Cadillac and 
LaSalle headquarters. 


“The addition of Pontiac is a 
case of extending our operations 
and broadening our scope of 
service,” said J. E. Brown, gen- 
eral manager for Don Lee in 
the Southern California terri- 
tory. 

James T. Tierney, formerly 
LaSalle sales manager at Don 
Lee headquarters in Los Ange- 
les, where he worked directly 
under J. E. Brown, general man- 
ager, was recently appointed 
manager of the Pasadena Don 
Lee operation, where he will ex- 
ercise general supervision over 
Pontiac sales and service 
throughout the Pasadena area. 


In line with the plan adopted 
by Don Lee a number of years 
ago, Pontiac sales in Pasadena 
will be handled by an exclusive 
Pontiac sales force, directed by 
a Pontiac sales manager. The 
sales force was carefully se- 
lected, and every member is an 
experienced salesman with a 
thorough knowledge of Pontiac 
merchandising, according to 
Tierney. 





Humes Joins Bantam 


BUTLER, Pa.—T. L. Humes has 
joined the staff of the American 
Bantam Car Co., according to Fran- 
cis H. Fenn, vice-president. Humes 
has been identified with the whole- 
saling of light cars for many years, 
having 
| English Austin and Fiat cars, and 
lin the distribution of American Ban- 


tam Cars. 





mobiles sold and of the dealer| and, while we knew that the 
selling them, we will agree. 


we go further and create a de- 
luxe service and a deluxe spirit 
of service, just what, specifically, 
do you propose we should do? 
To restore a car to mechanica 
and appearance normalcy is the 
end of sound procedure. 
practical equipment as can b 
employed in these operations, to 
the cost advantage of the cus- 
tomer, is essential. exé 
these basic points are disre-| of the Fort Wayne association in 
garded and we embark on a pro- 
gram of selling service, 
with the cost-overhead of im- 
practical, eye-appeal equipment, 
we will drive justly outraged] ‘: 
customers into the waiting arms|ticle represented an investment 
of smarter independents. 


have not found it profitably pos- 
sible to expand service sales in 
the face of declining automobile 























zation as admitting that there is 
room for four or five additional 
dealers, the repercussion will be 
unfortunate, to say the least. 
With the idea that the paragraph 
might be used in this way, 
would it not be advisable to ex- 
plain this misinterpretation?— 
H. C. Dart, acting secretary, Fort 
stunning surprise. I can assure war noe oe Trade Assn., Fort 
you that in the case of the more ayne, Ind. 

courageous dealers, at least, it Code 

has resulted in considerable} ~_ — ‘ 

1| stiffening in their attitude to-|. Enclosed is my note concern- 
wards the factory and for once|ing the proposed code which is 
Such|the factory has no effective}now pending before the federal 
e | comeback. trade commission. 

‘ It is our - oe yc associa- In view of our code ex- 
ions, at least in the larger cities,| periences of a few years ago 
But when |can profitably follow the example | anq the continual experiences of 


getting statistics such as these the government interfering with 
loaded|from the state concessionaires. |#!! Kinds of business throughout 
We pay 2% cents per name for|the country we are very much 
these registrations so that the|opposed to any code or govern- 
“ammunition” quoted in your ar-|ment interference whatsoever. 

I am of the opinion that one 
way to business recovery is 
for the government to release 


In This Corner 


(Continued from Page 4) 


















volume was somewhat heavy, 
But when you suggest that|the actual figures came as a 


of approximately $33 for these 
we | registrations and we think that 


it has been worth a great man he 
times this amount Age Yl the restrictions already placed 


We mention this because in|" business throughout the 
sales, and to be able to do sojour opinion this situation is|C0Untry and not try to originate 
would indict the wisdom of a| worthy of editorial mention in|°Fr concoct any more schemes for 
management that left this field| Automotive News to the end/|further restrictions. 

undeveloped under more favor- that the associations throughout I do not believe the majority 
able conditions than now pre- bard a can = aroused t0]of the automobile dealers of this 
vail. aking similar action. We have country favor the proposed code 


: been informed th hi i : : 
Another, and more important, | )et" 0 i came q sedis Saeanee. or anything else which will in- 


Theories to the contrary, 


factor to consider is that the]. c terf ith ; 
a : in| Sion on factory sales executives] *erfere with their business. We 
ro gpd - [an on and we believe that, if dealers|Personally have been in the 

is country Pp all over the country would fol-|automobile business over 18 


hands of small dealerships. Ac- 
tivities of all small dealerships 
—and many large ones, too— 
reflect the attitude of one con- 


low it up energetically, it would] years and have operated all that 
carry great weight in securing|time, excepting during NRA, 


aa adequate territory protec- | without any outside supervision. 


trolling individual. If there be 
such a thing as productive sales 
effort, then this controlling at- 


titude may not shift from sell-|some hot water with the local 
dealers by putting some wrong 


ing automobiles to welding fend- 
ers without a reflection in reg- 
istrations that is neither pleas- 
ing nor fair to those who make 
or distribute automobiles. 

The More Important? 


It requires concentration and 
effort to obtain and execute 
above-normal flow of service 
operation, as it does to prose- 
cute automobile sales. Dual- 
performing individuals are too 
infrequently found to justify en- 
dorsement of a policy reliant for 
success on this rare type of hu- 
man bird. Too often has the 
writer observed and aided the 
advancement of a mechanic from 
the drab outlook of cleaning 
spark plugs to a dealer of con- 
sequence in his community to 
ever advocate the doctrine that 
“The Tail Is More Important 
Than the Dog’—when he must 
be all one or the other. 

Where then will the revenue 
be obtained to support an or- 
ganization geared for greater 
volume than they can now ob- 
tain? To keep in step with the 
trend of business is the problem 











my letter. The third paragraph 


my letter reads as follows: 


Serious Economic Brake 
Incidentally you got me into 


construction on a paragraph in 


from the bottom of page two of 


“You will probably agree that 
the loss of some $900,000 worth 
of sales by a small group of 
dealers is a_ serious economic 
brake on the business of local 
dealers. There is sufficient vol- 
ume in the combined sales of 
Ford, Chevrolet and Plymouth 
to support four and possibly five 
additional dealers. If this vol- 
ume were distributed among the 
present dealers of these makes 
it would represent a nice piece of 
business for each of them.” 


The paragraph in the Automo- 
tive News reads as follows: 


“In this connection, Dart 
claims that the old charge of too 
many dealerships rather falls to 
the ground since he says: ‘There 
is sufficient volume in the com- 
bined sales of Ford, Chevrolet 
and Plymouth to support four or 
possibly five additional dealers. 
If this volume (now going out of 
town) was distributed among the 






We believe we will be able to 
continue without outside super- 
vision. 

I suggest that if NADA wants 
to make some money out of the 
automobile business they go out 
and buy some dealerships in- 
stead of trying to sponsor codes 
which put the iron bands on all 
other dealers of the country.— 
F. C. Sims & Son, Montezuma, 
Ind. 


AN has over 200 correspondents 
in strategic points throughout the 
United States and the world, to keep 
its readers in step with march of 
events throughout motordom. 





‘ haw 209A 


LATHES DON’T 
CHATTER NOW 


NICKEL ALLOY STEELS STIFFEN 'EM 





and obligation of management—| Present dealers of these makes| Machine tools play the leading 


to resist and disregard is the 
privileg o- 
gambling — and are willing to 
pay the price—H. P. Sturm, 
Clarksburg Automobile Co., 
Clarksburg, W. Va. 


Springboard 

Many thanks for the _two 
copies of the June 25th issue 
which came in this morning to- 
gether with your letter. 


(in Fort Wayne) it would rep- 


e of those who enjoy|resent a nice piece of business | ern motor cars. 


for each of them.’” 


Mistaken Idea Given 


The point I tried to make was 
that 1,124 cars represented a 
dollar volume that would make 
four or five dealerships and was 
used merely to emphasize the 
extent of this out-of-town busi- 
ness. I certainly did not mean 
to convey the idea that there 





role in mass production of mod- 
Shining example 
of machine tool development is 
the Universal turret lathe made by 
Jones & Lamson Machine Co., one 
of the pioneer producers. This 
lathe features a universal “Bridge 
Type” carriage which provides 
exceptional rigidity under all cut- 
ting conditions, and despite high 
speeds. Production men appreciate 
strength and rigidity when using 
modern high production cutting 


I certainly was interested in 
the reaction to this article (Fort 
Wayne Out-of-Town Sales, June 
25) by the Pennsylvania Auto- 
motive Assn. and would be glad 


are not enough dealers in Fort|tools to their fullest efficiency. 
Wayne. I have been berated by! anility to stand the gaff comes 
some of them because of the|¢rom advanced design and selec- 
phrasing of this paragraph in tion of high-grade materials of 
your article. Two dealers have | construction. Thus, Nickel alloy 





to know of any other develop-|(omplained that district men a pe - 3 & 
ments along this line. Our group! have quoted from this article to poe — aes ae 
feels that this article might very| support their claim that there chatte’ ton Sanne 
will prove a good springboard] are not enough dealers in Fort oui ‘studs, for 


for an intensified campaign tO) Wayne and the dealers’ resent- 


secure more favorable contracts 
from the factory in matters of 


ment can be readily understood. 


stressed pins and 
collets. 


been engaged in importing | 





Baa ae ¢ 4; Under the circumstances, it is THE 
territory protection. just possible that the same in- 

Came as Surprise terpretation might be put upon INTERNATIONAL 

| Heretofore, our group has had! it by all district men in talking NICKEL COMPANY 





'no definite knowledge of the ex-|to dealers and if factory repre- 
‘tent of out-of-town competition' sentatives can quote our organl-'! 





INC. New York, N.Y. 
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trial groups. 






been happening: 





seasonal proportions this fall. 
Investment trusts 








months of the year. 







by “shorts” in the motors. 






one of the larger 












purchases of motor stocks. 





ever, 












vance, 









the end of May. The short in- 


New Reo Board 
Is Chosen as 
Discord Ends 


LANSING.—Settlement of dis- 
cord over management of the 
Reo Motor Car Co. was effected 
here this week at a special meet- 
ing of stockholders, called by 
Board Chairman Rowland Camp- 
bell. 

Stockholders elected several 
new directors and placed the 
management of the company in 
new hands. 

The retiring board members 
were D. E. Bates, W. S. Foster, 
G. L. Brown, and G. E. Smith. 

New directors are James P. 
Smith and George Stowe of New 
York; John B. Moore of Wash- 
ington; H. A. Flogaus,_ chief 
engineer, and Frank N. Morgan, 
sales manager of the company; 
and M. D. Harrison of Detroit. 

The active management will 
be in the 
Campbell, executive vice-presi- 
dent and chairman of the board, 
and Col. Fred Glover, president 
and general manager. 
































Awarded Goodrich Trophy 


NEW YORK.—In recognition of the 
contributions to traffic safety made 
by the order of Elks, through its 
vigorous national campaign conduct- 
ed during the past year, S. B. Rob- 
ertson, president of the B. F. Good- 
rich Co., announces that the Good-- 
rich trophy will be awarded to the 
local Elks Lodge which, in the opin- 
ion of the Orders’ officials, conduct- 
ed the most successful community 
program. 















Chris Sinsabaugh’s sparkling 
“Sparks” column is read by the 
“‘wide-awake” in the industry. 












Trusts’ Renewal 


Of Purchases 
Cheers Street 


























NEW YORK.—Securities of 
automotive companies continue 
in demand, along with equities 
in general. On the average, it 
appears, motor stocks have done 
better than many other indus- 


Several things apparently have 


There is a growing convic- 
tion that business will turn 
upward in more than normal 


have re- 

newed their purchases of the 
stocks of automotive companies 
after having been virtually out 
of motors during the first five 


There has been heavy cov- 
ering of their commitments 


As a sample, Lehman Corp., 
investment 
trusts bought 5,000 shares of 
General Motors in the second 
quarter. In the same period, it 
purchased 6,000 shares of Good- 
year and 3,000 shares of U. S. 
Rubber. It is understood in the 
Street that virtually all of this 
buying took place in June. Other 
investment trusts have reported 


There have been rumors, how- 
that the trusts already 
have begun to sell some of the 
stocks they acquired, either be- 
fore or during the stock market 
rally that got under way June 
20. Whether automobile shares 
are affected is not known. And 
it may be that the sellers simply 
believe there will be new buy- 
ing opportunities over the next 
few weeks in any reaction that 
may come after such a sharp ad- 


As to the covering of commit- 
ments by “shorts”, the short in- 
terest in General Motors at the 
end of June totaled 27,223 shares, 
comparing with 46,182 shares at 


terest in Chrysler at the end of 
June was 99,290 shares, as 
against 102,051 a month earlier. 
The short positions in these 
stocks are considered small in 
relation to the total stock out- 
standing. 

The short interest also was re- 
duced during June in Goodrich, 
Goodyear and Packard. It was 
somewhat higher in U. S. Rub- 
ber and 100 shares larger in 
Studebaker. 

One of the most encouraging 
developments, as seen from Wall 
Street, is the report of buying 
of motor shares by Detroit peo- 
ple. This always is a good sign. 

General Motors’ earnings in 
the second quarter are believed 
to have been better than in the 
first, and the outlook for the 
third quarter is not as poor as 
it was some weeks ago. 

The Automotive News stock 
price averages for the latest 
week compared as follows with 
the week preceding and a year 
ago: 


Last This Year 
Week Week Change Ago 
24 motors . 26.00 27.21 +1.21 39.79 
10 car-truck co.’s 26.29 27.56 +1.27 40.53 


10 parts-acces. 22.09 23.45 +1.36 37.80 
4 tire-rubbers 22.12 22.12 41.86 


Libby-Owens-Ford this week 
declared a dividend of 25 cents 
on its capital stock, payable 
Sept. 15 to stock of record Aug. 
31, 

Checker Cab. Mfg Co. has 
notified the Stock Exchange that 
its stockholders have rescinded 
the previous action authorizing 
increase in capital stock from 
250,000 shares of $5 par to l,- 
250,000 shares of $1 par value. 
The plan was to exchange five 
new shares for each old. 


General Tire Reports 
Net Profit of $108,153 


AKRON.—Net profit, after all 
charges and provision for nor- 
mal federal income tax, of the 
General Tire and Rubber Co. and 
its subsidiaries for the six months 
ended May 31, 1938, was $108,- 
153. This compares with $991,- 
262 for the same period ended 
May 31, 1937. 

In neither period was any 
provision made for’ surtax 
on undistributed profits as the 
amount of such taxes, if any 
cannot be determined until prof- 
its for the fiscal year are ascer- 
tained. 





Last Minute Wall Street Wires 





New York, Friday, July 15 (3:30 p.m.)—With motors and 
steel leading the pack, a last-minute buying rush sent 
shares up fractions to two points on the stock market 
today. Prominent stock on the upturn were U. S. 
Steel, General Motors, U. S. Rubber, Goodyear, Chrys- 
ler and International Harvester. 





Finance Official Sees Boom, 


Gives Formula for Dealers 





CHICAGO.—Over the signa- 
ture of Clarence L. Landen, 
vice-president of the Securities 
Acceptance Corp., Omaha, a 
letter was recently written to 
automobile dealers served by 
the company. The letter, giving 
Landen’s slant on the outlook 
for the industry and the dealer, 
appears in the current issue of 
Time-Sales Financing, official 
organ of the National Assn. of 
Sales Finance companies, of 
which Landen is a director. 


Declaring that officers and di- 
rectors of the Securities Ac- 
ceptance Corp. had been bear- 
ish since May, 1937, Landen 
adds that they have about- 
faced; that they see brighter 
times ahead for automobile 
sales, and that “profits are going 
to be garnered by the automo- 
bile dealer who has kept him- 
self going and gotten himself 
ready for the rush of business 
that will come, and it may well 
be, in this instance, the greatest 
in history.” 

Landen forecasts that the 
new era of prosperity will set in 
with the production and an- 
nouncement of 1939 models. He 
adds that in the meantime 
dealers have certain functions 
to perform, and he describes 
them as follows: 


“If dealer inventories are 
cleaned out, the restocking pro- 
gram alone will give a very 
substantial impetus to new car 
production, and countless in- 
dustries will be favorably af- 
fected, such as steel, rubber, 
glass, railroads, etc. The tre- 
mendous sums of money thus 
expended will be passing 





AUTOMOTIVE STOCK QUOTATIONS 
At Close of Markets Friday, July 15 


(Furnished by Wm. C. Reney Coe., Detroit) 
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Last Sale Last Sale 
1938 July July 1938 July July 
High Low NEW YORK 15 8 High Low NEW YORK 15 8 
51% 34% Allis Chalm. . 48 4754) 19% 10% Lee R. & Tire 17% 17% 
27% 125g Amn. C€F ...... 2434 2434) 42 23% L-O-F Glass .... 40 40% 
18% 9% Amn. Chain ... 17% 17%] 21% 12%4 Ludlum Steel. 18% 18% 
6% 2% Auburn Auto . 4% 45] 2642 16 Mack Trucks(1) 2434 24 
184% 854 Bendix Avia. .. 173g 15 213g 10% Mtr. Prod. ........ 18% 17% 
65% 39% Beth. Steel ..... 583g 58%] 24 8 Mtr. Wheel ...... 12 12 
30 153g Bohn A&B ...... ........ 25 85g 4 Murray Corp... 8% 8 
32 16% Borg-Warner . 30 29 12% 6% Nash Kelv. .... 105g 95% 
27% 12% Briggs Mfg. ... 26% 25%] 17% 9% Pac. 17% 16% 
63%, 3% Budd Mfg. .... 5% 556] 5% 3% Packard ............. 5% 
53g 3 Budd Wheel 4% 4%} 3 1% Reo Mtr. ........... 23% 2% 
695g 353g Chrysler ............ 66% 65%] 2034 11% Repub. Steel ..19% 18% 
24 14 Clark Equip. BUR: cones 163g 1034 Socony Vac. .... 15 15 
26% 15% Cleve. G. B. 23% 23 4 2 Sparks-W. ........ 3% 3% 
27% 13% Collins & A. 264% 25 15% 7% Spicer Mfg. .....13% 13% 
43144 23 Com. Credit . 43 41%] 113g 6 Stewart-W. ..... 934 9% 
4734 31% Com. I. T. (2) 49 46 7% 3% Studebaker ..... 6% 6% 
1% % Cont. Mtrs. . 1% 1% 5 234 Thermoid Co. 4% «4% 
5%, 3% Curtiss-W. . 5% 4%] 16 8% Thomp. Prod. ... 14% 
2314 1254 Curtiss-W. A .. 22% 20%] 14% 8 Timk.-Det. Ax. 14% 12% 
90% du Pont 15 11734] 50% 31% Timk. Roll B... 4534 47 
215g 10% Eaton Mfg. 19% 17%] 2334 13% US. Ind. Alco... 21% 21 
23%, 13% Elec. Auto-Lite 22% 21 | 403, 21. U.S. Rub. 3834 36% 
31% 21% Elec. Stor. Bat. 29% 109% 6134 West’house 100% 97% 
12% 5% prene Seed. = i? 13% 6% White Mtrs. ... 12 11% 
43, 2% Fed. r. 3 1% Willys Over. .... ........ 2% 
25% 16% Virestons Tae 21% aie 1754 8% Yellow Truck .17 15% 
2 abrie o. 2 
45'2 2114 Gen. Elec. 41% 40%] 19  %% Young oa s uh! 
405, 25% Gen. Mtrs. 3914 38% - CHIC 
27% 13 Glidden 23% 22%] 1%%  % Asbes. Mfg. 1% 1% 
19% 10 Goodrich, B. F. 18% 17%] 18 17% Bendix Avia. . 18% 15 
2534 15% Goodyear T&R 24% 23%] 31%4 16% Borg-Warn. 30% 29% 
2% 34 Graham-Paige 1% 1%] 14% 57% Houd.-Hersh. B 14 11 
2%, 114 Hayes Body | 2%| 27% 18 Modine Mfg. .. 22 24% 
1354 6 MHoud.-Hersh. B 14 11%] 29 22 Perfect Circle. 24 24 
26% 1714 Houd.—Hersh. A 264% 26 1% % Pines Winter... % % 
10 5 Hudson Mtr. 8% 8% 5% 234 Woodall Ind. . 4% 4% 
1% 14 Hupp Mtr. 1 1 DETROIT 
70 48 Inter. Harv. 64 63%] 11% 6 Fed. Mogul .... 11% 11% 
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through business channels at a 
time when many other types of 
merchandisers will find their in- 
ventories in the same condition 
in which we hope the automo- 
bile dealers will find their in- 


ventories. 


“Many realistic adjustments 
are taking place in business and 
in security prices. Reductions in 
Federal Reserve requirements, 
the desterilization of gold, arma- 
increased 
expenditures for WPA and 
PWA, will have had an oppor- 


ment expenditures, 


tunity to pretty well exert 
themselves by new model in- 
troduction time. There is a 


tremendous amount of capital 


seeking employment. 


“The restoration of confidence 
and particularly the kind of 
confidence that is brought about 
by an opportunity to visualize 
in the 


business improvement 
major industries of the country, 
is certainly one 
factor in the roll of substantial 
business improvement. 

“You may not agree even in 
part with the possibilities sug- 
gested above; whether you do or 
do not, however, as an automo- 
bile merchant, we believe that 
you should immediately embark 
upon a program to get your 
business in order in this respect 
and others, such as a reduction 
in accounts, house notes receiv- 
able, etc., so that you will be in 
a position to share in the sub- 
stantial improvement in new 
car sales, which will be avail- 
able at new model introduction 
time.” 


Madole Named 
By Goodrich 


AKRON.—George M. Madole, 
formerly assistant managing di- 
rector of Goodrich, Colombes, 
France, has been named as- 
sistant to the general sales man- 
ager of the original equipment 
tire division of the B. F. Good- 
rich Co., it is announced by G. 
E. Brunner, general sales man- 
ager of the division. 

Madole has been with the 
Goodrich company since 1910, 
when he started in the experi- 
ment department. He remained 
in this branch until the World 
War. 

Joining the tire division in 
1919 he was sent to the French 
plant as assistant superintendent 
in 1920, became works manager 
in 1923. He had been assistant 
managing director for the last 
10 years. 








Receipts Set Record 

TRENTON, N. J.—An all-time high 
figure of $24,319,871 was reached by 
New Jersey gasoline tax collections 
for the 12 months ended May 30, it 
is announced here by Joseph L. Mc- 
Laughlin, head of the motor fuel 
tax division of the state tax depart- 
ment. The corresponding figure for 
the previous 12-month period was 
$22,793,457. 


AN has over 200 correspondents 
in strategic points throughout the 
United States and the world, to keep 
its readers in step with march of 
events throughout motordom. 
























outstanding 


Motor Shares in Higher Demand Than Others 





LOF Reduces 
Its Net Loss; 
Sales Increase 


TOLEDO.—Reporting a re- 
duction in net loss to $50,352 
in the quarter ending June 30 
as compared with $371,527 in the 
first quarter, John D. Biggers, 
president, Libby - Owens - Ford 
Glass Co., this week said that 
sales of the company for the 
past three months have been 
progressively better and that the 
company’s plate glass plant at 
Rossford, O., would be reopened 
July 18. 


At a meeting of the board of 
directors a dividend out of sur- 
plus of 25 cents a share was de- 
clared on the common stock pay- 
able Sept. 15, to stockholders 
of record at the close of business 
Aug 31. 


In a letter to shareholders, 
Biggers said that the reduction 
in loss was “somewhat encourag- 
ing’ and that while sales vol- 
ume showed little change be- 
tween the first and_ second 
quarters, the company has noted 
that the trend had been down- 
ward during the first quarter 
and that sales in the second 
quarter were greater each suc- 
cessive month. He said the com- 
pany had made every effort to 
curtail its operating expenses 
and overhead and that this fact 
had contributed to the substan- 
tial reduction in the loss shown 
for the quarter. 





New Steel Prices 
Aid Youngstown 


YOUNGSTOWN, O. — New 
price structure, recently an- 
nounced by Republic Steel Corp. 
with Cleveland as the basing 
point, is expected to bring in- 
creased automotive business pro- 
duction to the firm’s plants in 
this district and the Cleveland 
area due to the cheap water haul 
to Detroit, steel men said here 
this week. 

The new reduced prices on hot 
and cold rolled sheets, carbon 
bars and plates are effective at 
once for shipment before Sept. 
30, and represent decreases of 
about $3 a ton. 

By designating Cleveland and 
Youngstown as basing points, 
Republic joined U. S. Steel and 
Bethlehem in shelving the 
“Pittsburgh plus” plan. 

In addition to the cheap water 
haul rates which Republic will 
enjoy for the Detroit market, ob- 
servers pointed out that the 
plant has a firm at Monroe, 
Mich., less than 100 miles from 
the auto capital. 

Steel circles generally feel 
that smaller independents will 
lose by the abandonment of the 
“Pittsburgh plus” plan, since 
widespread mills will give large 
producers advantage in freight 
rates. 

They also predicted greater 
development of Great Lakes and 
Ohio river water shipping fa- 
cilities, which work to a dis- 
advantage against the Mahoning 
Valley producers. 





Lincoln Tests Weed Out 
123 Vehicles in Month 


LINCOLN, Neb.—At the end 
of the first week of operation, 
Lincoln’s new municipal brake 
and light testing automobile sta- 
tion had taken in revenue 
amounting to $718 and _ had 
passed on 1,446 cars. 

The daily average was 202 ap- 
provals and 123 rejections, and 
the average number of cars go- 
ing through was 40 an hour. 
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yurch, the used car market was 
gutted, So Holler went to work 
in that in May and June and 
js dealers moved 500,000 used 
nits, Which cleaned the floors 
i the dealers, so that there 
yere only 83,000 trade-ins left 
ghen the November and De- 

per new car efforts began. 
In November Holler moved 110,- 
0 new cars and in December 


) 


gusiness Spurt 
In the Next Two 
Months Seen 


CHAPEL HILL, N. C.—Citing 
the results of a national survey 
overing several months, in the 
course of which he interviewed 
persons in all walks of life and 
of variuos opinions, Dr. Harold 
J. Stonier, executive manager of 
tee American Bankers Assn., 
gid here that he looked for a 
business spurt for the next two 
months because of government 
gending, if for no other reason. 

Forecasting that long-time 
prosperity is about six. years 
away, Dr. Stonier said its re- 
tun would depend chiefly on 
when government and business 
agree On a program which both 
would respect. That, he said, 
likely will require several con- 
gessional elections. 

Among the predictions made 
by Dr. Stonier were: 

“No monetary inflation in this 
country in the German sense, 
because psychologically we are 
a check-minded people. 

“No dictatorship in the Mus- 
slini or Hitler sense.. 

“No immediate danger of a 
breakdown in the government 
credit or bond market. 

‘Unless local governments 
take back much of the relief 
load, they will succumb to a 
nationalism with control from 
Washington. A revival of pride 
in local institutions is needed. 
“It’s a good time for private 
corporations to make _ invest- 
ments, for the new tax law, 
while not perfect, is a step in 
the right direction.” 





For a fresh automotive viewpoint, 
tead George M. Slocum’s “A Word 
in Edgewise.”’ 





Que of the Few Famous Hotels in America 
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REFERRED... through 
three generations by world 
lravelers and those alert in 
the social and commercial 
life of the city. 


Rates begin at $3.85 


BELLEVUE 


STRATFORD 


In the Heart of Philadelphia 
CLAUDE H. BENNETT, Gen. Mar. 





Sparks 


(Continued from Page 1) 











Chris 
y Sinsabaugh 


{ 
| 103,000. Going great guns was 


| he, only to bump into the strikes 
after the turn of the year. 


In 37 ~practically the same 
tactics were followed, with Au- 
gust the month of the new car 
drive. Holler was shooting at 
100,000 that month and missed 
it by a whisker—99,475. 

* * * 

| WHICH BRINGS us up to the 
| present. This very same July. 
_ Preceding this effort it will be 
| remembered there was a used 
| car purge by Chevrolet and in 
June 123,701 trade-ins were 
moved. This left the decks clear 
| for the new car effort Holler is 
/making at the present time. 
| When this crop is reaped and 
|new cars slow, Chevrolet again 
will turn its attention to the 
used cars for a month or so in 
order to reduce the used car 
stocks to be ready for the 1939 
campaign. 

Crazy as a_ fox, 
Holler, eh? 


that man 


* * & 


PRINCE WELLS has joined 
those of his old associates in the 
bicycle and automobile business 
who have preceded him to that 
Valhalla where so many of the 
old guard have gone in recent 
years. The veteran died in 
Louisville at the age of 72 fol- 
lowing an attack of indigestion 
last week. 


Wells goes back to the bicycle 
days when he was a champion 
trick rider along with Ralph 
Temple, Dan Canary, Sid Black 
and Lee Richardson. Of course, 
he went into the bicycle busi- 
ness and from that took up sell- 
ing automobiles. For years he 
sold Nashes and he was the 
founder of the Louisville Auto- 
mobile Dealers’ Assn. Two years 
ago he retired from _ business. 
The archives show that it was 
Prince Wells who erected the 
first building in Louisville de- 
voted entirely to the motor in- 
dustry. 


Casing Output 
Shows 5% Gain 


NEW YORK.—According to 
the Rubber Manufacturers Assn., 
Inc., shipments of pneumatic 
casings during May, estimated 
at 3,372,118 units, show an in- 
| crease of 5.4 per cent over ship- 
}ments made in April, and while 
May shipments were 37.3 per 
cent under May, 1937, these fig- 
ures mark a continuation of a 
favorable trend. 

Each month since May, 1937, 
tire shipments declined below 
shipments for the same month 
in the previous year until March, 
1938, when the largest decrease 
of 50.3 per cent was recorded. 
In April, 1938, the decrease was 
reduced to 42.5 per cent and in 
May was further reduced to 
37.3 per cent. 

Reliable sources in the trade 
indicate that replacement ship- 
ments in May were somewhat 
larger than in May, 1937, and 
that the decline in total ship- 
ments for May and first five 
months of 1938 is due for the 
most part to smaller shipments 
of tires to automobile manufac- 
turers for use as original equip- 
ment. 








Name is Changed 
RICHMOND, Va. — (UTPS) — Rich- 
ardson-Holliday, Inc, here of which 
J. D. Holliday is president, has 
| changed its name to Holliday Motor 
| Sales, Inc. 


California Franchises available for 
low priced line of cars, trucks, 
commercial units. Auto dealers 


or business men of proven ability 


preferred. Investments range from 

§5,000.00 to $75,000.00. For details 
|| write Box 164, Automotive News, 
|| 527 New Center Bldg., Detroit, 
|| Mich. 









Motorists Save 
$39,000,000,000 
On Tires, Tubes 


SPRINGFIELD, Mass. — A 
$39,000,000,000 saving to Ameri- 
can motorists—an amount more 
than the national debt—has re- 
sulted from the continual drop 
in tire and tube prices since 
1920, Col. Charles E. Speaks, 
president of the Fisk Tire Co., 
estimates. 

At the same time, he pointed 
out that constantly greater 
mileage returns are being ob- 
tained despite increasing se- 
verity of service. 

The savings, averaging more 
than $1,300 per car owner, 
represent the difference between 
actual amounts paid for tires 
and tubes, and amounts which 
would have been paid if tire 
quality and price had remained 
at 1920 levels. Tire cost per 10,- 
000 miles in 1920 was $163; to- 
day the same mileage is secured 
for about $39. 

American tire manufacturers, 
Col. Speaks said, have spent 
$55,000,000 on research in the 
past 10 years to bring about 
these savings and improvements, 
which include greater skid re- 
sistance, elimination of noise 
and vibration, and improved 
ride-ability. 

Today it is not unusual, he 
said, for motorists to report com- 
plete freedom from trouble for 
the life of a tire. Often an origi- 
nal set is not removed until re- 
placement. When flats do occur, 
they usually result from un- 
avoidable causes, such as nails 
or broken glass. 


CheckUp Started 
On ‘Gyp’ Lenses 
In Eastern Cities 








BOSTON. — A _ survey and 
checkup is being made by offi- 
cials in some of the eastern 
states on the non-approved so- 
called “gyp” lenses that are now 
being offered for sale in some 
of the larger cities. It has been 
suggested by officials of lamp 
and lens manufacturers to motor 
registrators, and some of them 
have started investigations. 

The lenses used by all car, 
truck and bus manufacturers 
must be approved by the states, 
and pass specific tests. These 
lenses are made with as much 
precision as opticians make eye 
glasses. The name of the lens 
must be stamped in the glass. 

The non-approved lenses are 
made from ordinary glass with 
no attention given to details so 
that they do not diffuse the 
light, but give a blinding glare. 
They are sold at a very low 
price. Owners using such lenses 
are liable to fines in most states, 
and in many it may mean sus- 
pension of driving licenses or 
loss of registration plates, or 
both. 


Awards Are Doubled 
For Truck Show Contest 


NEW YORK.—George Kuhl- 
man, chairman of the “Candid 
Picture of Transportation” con- 
test of the National Motor Truck 
Show, Inc., announces that Four 
Wheel Drive Auto Co., of Clin- 
tonville, Wis., has offered to 
double the prize money for any 
and all prize-winning pictures 
in which one of their trucks ap- 
pears, which raises the value of 
the prize money to over $2,000 
in the various classes. 

In addition, the Heil Co. of 
Milwaukee, has donated one of 
its home oil burning outfits, to 
be awarded to the outstanding 
contestant whose picture shows 
the application or use of any of 
their motor truck accessory 
products. 


For a fresh automotive viewpoint, 
read George M. Slocum’s “A Word 
in Edgewise.” 


The News of Automotive Advertising 


Lineage 

With automotive showing 
sharpest drop, total newspaper 
ad lineage for first half was 14.9 
per cent under same period a 
year ago, according to Media 
Records, Inc. June’s decline from 
a year ago was 19.1 per cent, 
compared with 16 per cent for 
May of this year. 

For six-month period auto- 
motive lineage dropped 28.9 per 
cent under a year ago, com- 
pared with 26.3 per cent for 
general lineage and 24.6 per 
cent for financial. 


Department store lineage was 
off only 8 per cent and all re- 
tail lineage 10.7 per cent. Display 
ran 15.9 per cent under ’37, while 
classified declined 11.0 per cent. 


Heads 


Hal G. Trump succeeds J. J. 
Hartigan, of Campbell-Ewald, as 
prez of Detroit Adcraft club. 
Trump, secretary of Fred M. 
Randall agency, has been chair- 
man of club’s business research 
committee. Hartigan now serves 
as a director. 


Carl Georgi, of D. P. Brothers, 
was named treasurer, while 
Harold M. Hastings was re- 
appointed general manager. 
Howard O. Ward, of Chrysler 
Corp., was added to board of 
directors. 


Counsel 


Schipper Associates has been 
appointed publicity and ad 
counsel in connection with 
fifth annual National Motor 
Truck Show, set for Nov. 11- 
17 in Commerce Hall, Port of 
Authority building, N. Y. 


Compilation of National 
Transportation yearbook has 
started, under supervision of 
this organization, and large 
section of book will be devoted 
to statistical info of value to 
transportation industry. 


Power 


Last Saturday (9) Phillip 
Morris ciggie program (CBS) 
recounted a thrilling expose of 
the insurance racket in Cali- 
fornia several years ago, when 
Bill Mason (then a newshawk 
on the Los Angeles Examiner) 
tripped up the racketeers. 

Mason, who’s now with John 
B. Woodward Co. (newspaper 
reps) in Detroit, was on hand 
to take an ozone bow and hear 
himself described as “Mr. Ma- 
son, you’re wonderful!” This 
week he got the following in the 
mail: 

“Dear Sir: 

“Each week our organization 
presents to the radio program, 
which we believe contributes 
the greatest in educational and 
entertainment value, one pack- 
age of Sweet Burley, Dark, Fine 
Cut. 

“After listening to your thrill- 


By Pete Wembhoff 


evening, we have decided that 
only Baron Munchausen could 
have done better, and we are 
attaching our full-size package 
for your enjoyment. 


“Breathlessly yours, 
“Carl Georgi, D. P. Brothers 
& Co., Detroit. 


“P, S.—Mason, you’re wonder- 
ful!!!” 


Gains 


Average expenditures of auto- 
motive advertisers on CBS rose 
41.5 per cent during first half 
Over same period year ago. 
January-June, 1937, this aver- 
age was $246,840; in 1938 it 
stood at $349,333. The total thus 
invested rose from $1,974,720 to 
$2,095,996, an increase of 6.1 
per cent. 


Ford (N. W. Ayer) led the 
field with $761,162; Chrysler 
Sales Corp. was next at $512,- 
a a 19.1 per cent rise over 


Summary for nine advertisers: 
First6 First 6 


Mos. 1937 Mos. 1938 

Chevrolet St. =r a. Spenami 

430,763 $ 512,990 

870,074 761,162 — 12.5 
10 5253.8 


Hudson ............ ¥ 139,735 + 
Nash- 

Kelvinator 185,823 258,559 + 39.1 
Pontiac ..... 217,375 130,615 — 39.9 
i ee TENE etnsisnnicn 
DuPont— 

Zerone ........ TD csstscotsccaiene §— seoviadeanibe 
Fisher Body. TE cisssnrrrsin soonenen 

Total ... .....$1,974,720 $2,095,996 + 6.1 
No. of i 
Avg. Expd...$ 246,840 $ 349,333 + 41.5 
Succeeds 

Frank C. Lyons _ succeeds 


James W. Irwin as public re- 
lations director of Dayton di- 
vision of General Motors. Lyons 
had been Irwin’s aide for past 
several years. 

Irwin, who headed Dayton’s 
publicity department since 1933, 
has resigned to become member 
of executive staff of Edgar 
Quenny, president of Monsento 
Chemical Co., St. Louis. 


Survey 


National Industrial Adver- 
tisers Assn., Inc., launching its 
annual adbudget survey cover- 
ing its members and 2,000 ad- 
ditional industrial firms. 

Scope is widened for 1938 af- 
fair; survey expected to be 
ready by late summer. 


| Chatter 


Wilder Breckenridge, of True 
Story, named sales manager of 
Bureau of Advertising, Ameri- 
can Newspaper Publishers Assn. 


... Norman B. Terry named ex- 
ploitation director in St. Louis 
area for Jam Handy... . Fleming 
Mfg. Co. placing ads on Fram 
Oil and motor cleaners through 
Larchar-Horton Co., Providence. 
. . . Spencer W. Curtiss, Inc., 
Indianapolis, handling adcopy 
for Twin Disc Clutch Co.... 
T. B. Purcell, publisher of Iowa 
Falls Citizen, heads new Mid- 





ing experience last Saturday’ west Rural Newspapers, Inc. 
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WHY SHOULD WE HANDLE 
JUST OWE LINE... WHEN 


DODGE GIVES US THREE! 


Read What These Dodge-Plymouth Dealers say 
about Their Amazing Triple-Profit Dealership! 


NY dealer with three popular lines of merchan- 
dise stands in a more strategic sales position 
than a dealer with just one line. 


And when those three lines are so geared to the 
market that they fit the buying range of eight out 
of ten new car and new truck prospects...then the 
dealer’s profit-making opportunities are exceptional. 
That’s the advantage Dodge-Plymouth dealers have. 
Look at their Triple-Profit line: 


Dodge —the car that has consistently made ex- 
cellent money for its dealers, over the years! 


Dodge Trucks—the demand for which is 
greater than for many well known passenger cars! 


Plymouth—whose growth in its 10 years of ex- 
istence has been one of the sensations of the industry! 


No wonder Dodge-Plymouth dealers say: “I'll 


“NOTHING ELSE LIKE IT IN THE BUSINESS!” 


“To me, there’s no comparison between the Triple-Profit dealer- 


ship and any of the others,” says P. N. Irwin, Irwin-Jones Com- 
pany, Tacoma, Wash. “It’s a sweet proposition because eight 
out of every ten new car and new truck buyers will make their 
purchase right in the Dodge-Plymouth price range. Whena mer- 
chant carries stock like that, and the other fellow doesn’t, then 
his chances to close a sale —— have a valuable head start.’ 


eee See Oe 


take the Triple-Profit setup any time. Why should 
we handle just one line, when Dodge-Plymouth 
gives us three!” 

Think, too, what Dodge-Plymouth dealers have 
in their service and parts business, with a tre- 
mendous ownership of three great products to draw 
from. Dealers from coast to coast report activity on 
this side of the business that adds plenty to total 
profits. 

Top all that with a reputation for Dependability 
that is the exclusive property of every Dodge dealer. 
This reputation belongs to Dodge dealers just as 
much as it does to Dodge itself. And that’s some- 
thing that no one else in the industry can offer you! 

It’s easy to see why Dodge-Plymouth dealers the 
country over prefer their “Triple-Profit” setup to 
that of any other in the industry! 


“THREE-WAY PROFITS FOR ME!” 


‘*When I look at the record,’”’ says Charles L. Gerds, Gerds 
Motor Sales, Inc., Chicago, ‘‘and see where I sold a new Dodge 
car to this man...a Plymouth to another...and a Dodge truck 
to the next—I say to myself: ‘How many of those sales would 
I have made if I had just one line to offer?’ Why take just one 
chance to make a sale and profit instead of three? I’m for the 
el -Profit ee I know when I’m better off!” 
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“COVERS 80% OF MARKET!” 


“I'd be mighty blind if I wasn’t enthusiastic about a line of 
products that covers 80% of the market,” says R. D. Gillmor, 
Gillmor Motor Co., Inc., New Haven, Conn. “With Dodge and 
Plymouth I thoroughly blanket the richest new car market— 
the low and low-medium price field. And with Dodge trucks 
I have a product that lets me talk turkey to virtually every 
truck prospect — because I know that nine out of ten of them 
will buy in ‘my’ truck price range. I say, give me a three 


” 


profit line any time! 


“FOUR BIG PROFITS WHEN 
YOU CONSIDER SERVICE” 


“As a Dodge-Plymouth dealer I not only have a triple-profit 
new car and truck setup—I also get a chance at four big 
profits when you include service,” says Earle E. Bitzer, Bitzef 
Motor Co., East St. Louis, Ill. “Service and parts business 
on Dodge cars, Dodge trucks and Plymouth is a whale of @ 
business all its own. The large number of Dodge and Plymoutb | 
owners in every dealer’s territury is a service profit opportunity 
that puts plenty of extra dollars in the till!” 





